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OCTOBER 2016

T H E
C o n n e c t i o n

It happens often in the big box 
circuit — lists of department 
stores that are open, but “available” 
throughout the country are 
circulated among other retailers. 
They are opportunity for these 
healthier concepts to pick through 
and determine if they can step into 
a cluster of the stores, whether 
through sublease or purchase if that 
user is headed for bankruptcy (like 
what Sports Authority tried doing 
with their portfolio). 

Today the sharks are circling 
around a list of Sears and Kmart 
stores, and in some parts of the 
country, Macys, as they look to trim 
their fleet. Deterioration of these 
concepts provides opportunity for 
other retailers and for mall owners 
that control the space around the 
box to reposition an entire side of 
their property with fresh concepts 
that will drive new traffic. All 
over Minnesota, these strategy 
conversations are happening 
right now.

Charting the course of department 
store popularity looks like a bell 
curve, and we’re down near the 
clapper. Don’t mistake this for 
suggestion that they’re going away 
completely  — there is too much 
money tied up in the improvements, 
and certainly there are strong malls 
with anchors doing significant 
business.  Macys, Sears, Mervyns, 
JC Penneys and others rode the 
wave of regional mall development 
in the 60’s and 70’s as retail 
developers gave the booming 
suburban areas what they wanted — 
large format shopping experiences 
with individual department store-
within-a-store areas to drill down 
on what shoppers sought. There 
were probably too many built over 
that period of time. Then the rise 
of power center development gave 
consumers a different type of

shopping experience -convenient 
parking to walk directly into their 
stores. Park once, browse inside TJ 
Maxx for new shorts, pick up the dry 
cleaning and that evening’s dinner 
at Cub. There is still demand for 
new power centers such as Central 
Park Commons, Shingle Creek 
Crossing and City Place because 
the convenience, visibility and 
shopping experience continue to 
have relevance while the department 
store anchored malls of yesteryear 
are not going away, but like a land-
line phone, not really being made 
anymore.
 
In our market, we should see 
Sears Holdings at the forefront 
of significant change in many 
of our malls because of their 
prime locations. The owners of  
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by Johnny Reimann, MID-AMERICA REAL ESTATE – MINNESOTA, LLC

The Walking Dead: Department StoresFEATURE
ARTICLE

– continued on page 2

Today the sharks are circling around 
a list of Sears and Kmart stores, and 
in some parts of the country, Macys, 
as they look to trim their fleet. 

mailto:jreimann@midamericagrp.com
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FEATURE ARTICLE CONTINUED:  The Walking Dead: Department Stores

Eden Prairie Center, Maplewood 
Mall, Kandi Mall in Willmar and 
Ridgedale Center have been quietly 
marketing their position for multiple 
years now as they anticipate what’s 
to come. Scheels already took 
advantage of opportunity to tear 
down the Sears box and build new at 
Apache Mall in Rochester, and they 
backfilled a vacant Target position in 
Grand Forks. Those deals improved 
the mall in both cases. 
 
A New York Real Estate News article 
from earlier this year detailed the 
reinvigoration of Simon Property 
Group. The main highlight was 
enclosed malls must use anchor 
redevelopment as a catalyst to 
remain relevant. The article 
chronicles how the slow, painful 
death of the anchor tenant has 

served as the kiss of life for some of 
the country’s largest mall owners, 
SPG in particular. After taking back 
a Saks space, Simon inked a deal 
to bring a nine-screen AMC movie 
theater, a bowling alley and a bocce 
restaurant to the space. I anticipate 
similar types of deals for our mall 
spaces when timing and terms 
finally do align.

 The slow decline of department 
stores won’t show like a zombie 
horror flick for mall owners. 
Regardless of what happens with 
their anchors, these properties have 
a commodity in high demand – seas 
of parking lot in prime locations 
that are ripe for development. As 
the Uber, car share and self-driving 
vehicle era develops, cities seem to 
grasp that the parking ratios of old 

aren’t relevant anymore. Our brick-
and-mortar shopping places and 
experiences continue to evolve, and 
it’s exciting to see what the future 
holds.
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by Jessica Keefe, THIRTY EIGHT PROPERTIES, LLC

CycleBar  RISING
STAR

THE WORLD’S FIRST AND ONLY PREMIUM INDOOR CYCLING 
FRANCHISE HAS DEBUTED IN THE TWIN CITIES THIS YEAR. The latest 
Uptown studio opened September 1, following the April opening of the first 
location in Woodbury. Started in 2004 between a brother/sister duo, CycleBar 
became one of the first independent cycling studios in the country in their Boston 
neighborhood. Today, the concept has grown nationally to 25 studios that are 
individually owned and operated by passionate, like-minded franchisees. 

The mission is simple: create a fun and accessible experience for riders of all ages 
and fitness levels. The classes are 50-minutes long and are offered in four different 
formats: Classic, Connect, Performance, and Endurance. In a studio of 50 bikes 
and led by an experienced CycleStar instructor, the CycleBar experience takes 
riders through a fueled ride, including great music, energy-enhancing video 
graphics and rider-specific performance data in a state-of-the-art CycleTheatre. 

In addition, dependent on the classes, happy hour drinks, coffee, and fresh food are all parts of this royal CycleBar treatment. CycleBar also 
looks to give back to its communities through its CycleGiving rides, where the studio partners with local organizations and charities to help 
raise donations. This one-of-a-kind fundraising model allows groups to raise proceeds through exciting and energetic indoor rides, causing 
organizations such as the Pinky Swear Foundation to partner with the local Uptown studio. 

On the ground floor of The Walkway apartments, the new Uptown studio has a footprint 
of just under 3,000 SF.  Zach Pettus, the owner of CycleBar Uptown, commented on 
the expansion of the franchise into the Twin Cities market: “Minneapolis is thirsty for 
an option like CycleBar. There is nothing around here that offers the type of amenities 
and equipment we have, in a fun boutique environment. There is a strong following for 
specialty fitness, and it’s time that people here can have get a good sweat to incredible 
music and have a glass of wine and socialize, all in the same place.” Zach plans to expand 
to multiple studios in the Twin Cities, looking to give everyone the ability to ‘rock a ride’ 
at CycleBar. 

American Family Mutual Insurance Company,
American Family Insurance Company,
6000 American Parkway, Madison, WI, 53783,
©2014 006441 - 7/14

Fost Choles Agency Inc
(952) 224-2992

fcholes@amfam.com
Fost Choles Agency Inc 

(952) 224-2992/ fcholes@amfam.com
American Family Mutual Insurance Company,
American Family Insurance Company,
6000 American Parkway, Madison, WI, 53783,
©2014 006441 - 7/14

Protecting businesses isn’t a sideline for American Family-it’s a big part of who we are. American 
Family has been protecting the livelihoods of business customers like you for over 35 years.  In 
fact, we’re the Top Commercial Insurer in Minnesota!  Our strength allows us to offer a broad 
range of high-quality products and services at competitive prices.  As an American Family agent, 
and a business owner, I have knowledge of your insurance needs, as well as the responsibilities and 
challenges you face.  Whether you own residential, office, industrial or retail property we’ll focus 
on keeping your business protected so you can focus on keeping your properties competitive in 
the market.  
* Based on Commercial Multi-Peril direct premiums written, according to a 2013 report by SNL Financial.

LIKE US ON FACEBOOK FOR GREAT 
UPDATES AND INFORMATION!
HTTPS://WWW.FACEBOOK.COM/MSCAONLINE

mailto:jess@38properties.com
https://www.facebook.com/mscaonline
http://insurance-agency.amfam.com/agent/default.aspx?state=MN&name=fost-choles
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Hearts & Hammers – Fall Philanthropic Event Recap!RECAP

40 MSCA and IREM volunteers helped transform the outside of this house in St. Paul! Huge thank you to our sponsors for the day and 
helping to make this event happen! What a change, these volunteers really know what they’re doing! 

Thank you to our sponsors for the day:

Diversified Construction
Mint Roofing
Prescription Landscape
Commercial Partners Title, LLC

Aspen Waste Systems
TruNorth Painting
DryTech Restoration and Construction
Building Maintenance Management

KONE Elevators
Ackerberg Group
Fixed Assets

Click here 
to see the full 
photo gallery

www.facebook.com/media/set/?set=a.767041260101385.1073741835.431884013617113&type=1&l=4716f6ea96
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by Katie Prater, PASTER PROPERTIES

Minnesota MarketplaceIN THE 
NEWS

ORANGETHEORY FITNESS

KMART

PATRICK’S BAKERY CAFÉ

MONA WILLIAMS

4Local boutique MONA WILLIAMS 
will close its original Northeast 
Minneapolis location at 18 
University Ave. NE at the end 
of September. Owner, Patric 
Richardson, said he’s open to 
another space in the Northeast/
North Loop area, but is still “looking 
around.”  He recently opened a 
second location at Mall of America. 

4The HEWING HOTEL will open in 
the Jackson Building in the North 
Loop later this fall. TULLIBEE, a 
Nordic restaurant, will open inside 
the boutique hotel. Tullibee will be 
led by chef Grae Nonas and focus 
on Nordic cuisine that aligns with 
Minnesota’s Nordic roots. 

4YOGA CENTER OF MINNEAPOLIS 
announced it will relocate its offices 
and studios into a 4,500 sf space 
at Velo Apartments in the North 
Loop. Owners hope the relocation 
will attract more walk-in traffic and 
boost the studio’s retail business. 
Yoga Center plans to be open by 
mid-October. 

4St. Louis Park mainstay, 
BUNNY’S BAR & GRILL will open a 
second location in the former 
Community Keg House space 
located at 34 13th Ave NE in 
Northeast Minneapolis. Bunny’s 
plans to have the 4,000 sf space 
open in November. 

4ORANGETHEORY FITNESS is 
relocating from a 3,000 sf location 
at Calhoun Village to a new 4,000 
sf location at 2640 Hennepin Ave 
S. in Minneapolis. The new stand-
alone location was formerly home 
to FirstTech and will allow members 
to utilize updated equipment, free 
parking, and more flexible hours. 

4HEALTH CONNECTIONS CHIROPRACTIC 
CENTER opened a new chiropractic 
office at 7750 Harkness Ave. 
Suite 105 in Cottage Grove. The 
chiropractic office joins co-tenants 
Anytime Fitness, American Family 
Insurance, and Jimmy Johns in 
The Shoppes at Gateway North 
Shopping Center. 

4PIADA ITALIAN STREET FOOD will 
open a 2,571 sf store in Woodbury’s 
CityPlace Development. When the 
Woodbury location opens later this 
fall, it will be the third Piada to open 
in the Twin Cities. 

4KMART announced more store 
closures. Two Minnesota stores 
made the list: Moorhead and the 
Signal Hills Shopping Center 
location in West St. Paul. The stores 
are expected to close to the public 
in mid-December. 

4RUBY TUESDAY announced several 
restaurant closures including eight 
restaurants in Minnesota: Apple 
Valley, Champlin, Chaska, Cottage 
Grove, Eden Prairie, Oak Park 
Heights, Plymouth, and Mall of 
America. Four Ruby Tuesday’s will 
remain open: Rosedale, Southdale, 
Shakopee, and Inver Grove Heights. 

4PATRICK’S BAKERY CAFÉ will open a 
fourth location in a former Snyder 
Drug in Navarre. The building is 
located at 2380 Shadywood Road. 
Patrick’s will use the space as a retail 
bakery, restaurant serving lunch and 
dinner, and a production kitchen. 

– continued on page 6

mailto:kprater@pasterprop.com
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4COSTCO will finally be opening a 
store in Woodbury after nearly a 20 
year wait. The 163,500 sf warehouse 
store is expected to open in fall of 
2017 located near the intersection of 
Tamarack Road and Weir Drive. 

4SEARS at Eden Prairie Center will 
close in November. Sears was an 
original anchor for the shopping 
center when it opened in 1976. 

4MUSIC GO ROUND opened at 
the Country Village Shopping 
Center in Minnetonka located at 
11319 Highway 7 in the former 
Hobbytown USA space. The 3,136 sf 
space is adjacent to sister store 
Play It Again Sports. 

OUT STATE: 
4CROOKED PINT ALEHOUSE will 
open a location in Duluth in the 
Kenwood Village development. 
The restaurant is slated to open in 
Summer 2017 and will be roughly 
4,958 sf with a patio. 

4LITTLE CAESAR’S will open a second 
location in Duluth in Kenwood 
Village. The pizza restaurant will 
occupy 1,291 sf. Little Caesar’s plans 
to open in Spring 2017. 

CONTINUED:  Minnesota Marketplace

SEARS

CROOKED PINT ALEHOUSE

Learn how our vision and capabilities can support your growth at 
www.PasterProperties.com. 

http://pasterprop.com/
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by Zander Fried, MID-AMERICA REAL ESTATE – MINNESOTA, LLC

Legislative Update UPDATE

VOTER TURNOUT 
Al Gore lost Florida to George W. 
Bush by 467 votes. Minnesota’s 2008 
U.S. Senate Race was ultimately 
decided by 312 votes. In 2010, Zach 
Dorholt lost to King Banaian by 13 
votes to become a Minnesota State 
Representative. These statistics 
reflect the very small margins by 
which election winners are selected. 
Voter turnout will absolutely be 
the deciding factor in both the 
presidential race and local elections.

 
 

A presidential year in Minnesota 
means far higher voter turnout 
in the election. This could prove 
problematic for the Republicans, as 
they have struggled in Minnesota 
during presidential election years: 
the DFL has not lost control of the 
Senate after a presidential election 
since 1972. 

POPULARITY OF THE CANDIDATES  
Constituencies across the political 
spectrum are dissatisfied with 

either nominee for President – 44% 
believe both are terrible candidates. 
Yet, 91% say they have already 
made a decision. Polls reflect that 
the political issues at hand are an 
afterthought in solidifying a vote. A 
constituent’s existing party loyalty 
and the personality traits of each 
candidate are the two primary 
factors impacting a voter’s choice in 
this cycle. This rate of dissatisfaction 
only amplifies the effect voter 
turnout will have on this election. 

VASTLY DIFFERENT CAMPAIGN 
STRATEGIES 
The two candidates are running 
very different kinds of campaigns. 
Donald Trump is utilizing an 
unproven, but thus far effective 
national free-media strategy. It’s a 
blanket tactic that doesn’t put much 
focus on local elections. Hilary 
Clinton’s is far more traditional, 
using paid media to target voters 
state-by-state. Given the number of 
potential swing states at play this 

cycle, Clinton’s strategy provides a 
potential boost for the Democratic 
Party’s overall success. Even if she 
loses the general election, her tactic 
may help the Democrats win control 
of other seats. Though it is being 
discussed, the Republicans have yet 
to pull money from Trump’s war 
chest to combat this. 

MSCA’S LEGISLATIVE PRIORITIES
MSCA’s lobbying efforts 
continue to focus on reforming 
Minnesota’s property tax laws, 
street improvement districts, 
transportation funding, estate taxes, 
and transparency legislation. It is 
widely unexpected that a special 
session will be called to resolve the 
inaction of the previous session. 
The upcoming elections then, will 
determine the issues to be addressed 
and the decision makers addressing 
them. Given the impact of voter 
turnout in the next election, MSCA 
urges all of its members to get out 
and vote in November, regardless of 
their political leanings. 

MORE INFORMATION 
Help us make your voice heard 
by becoming involved in our 
events, donating monetarily to the 
committee, and visiting MSCA’s 
website for further updates. For 
the full PowerPoint detailing Rich 
Forschler, Tom Freeman, and Todd 
Rapp’s presentation, please go to the 
legislative page on MCSA’s website. 
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spectrum are 
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either nominee 

for President 
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are terrible 
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Legislative	Update	
Zander	Fried,	Mid-America	Real	Estate	–	Minnesota,	LLC	

MSCA	would	like	to	thank	Rich	Forschler	(Faegre	Baker	Daniels),	Tom	Freeman	(Faegre	Baker	Daniels),	
and	Todd	Rapp	(Himle	Rapp	&	Company)	for	leading	September’s	legislative	education	seminar.	The	
dynamic	trio	discussed	the	upcoming	presidential	election	and	the	impacts	it	will	have	on	Minnesota’s	
local	political	climate.	They	emphasized	a	number	of	items	to	track	as	this	next	election	cycle	moves	
forward.	

Voter	Turnout		

Al	Gore	lost	Florida	to	George	W.	Bush	by	467	votes.	Minnesota’s	2008	U.S.	Senate	Race	was	ultimately	
decided	by	312	votes.	In	2010,	Zach	Dorholt	lost	to	King	Banaian	by	13	votes	to	become	a	Minnesota	
State	Representative.	These	statistics	reflect	the	very	small	margins	by	which	election	winners	are	
selected.	Voter	turnout	will	absolutely	be	the	deciding	factor	in	both	the	presidential	race	and	local	
elections.		

	

	

A	presidential	year	in	Minnesota	means	far	higher	voter	turnout	in	the	election.	This	could	prove	
problematic	for	the	Republicans,	as	they	have	struggled	in	Minnesota	during	presidential	election	years:	
the	DFL	has	not	lost	control	of	the	Senate	after	a	presidential	election	since	1972..		

Popularity	of	the	Candidates			

Constituencies	across	the	political	spectrum	are	dissatisfied	with	either	nominee	for	President	–	44%	
believe	both	are	terrible	candidates.	Yet,	91%	say	they	have	already	made	a	decision.	Polls	reflect	that	
the	political	issues	at	hand	are	an	afterthought	in	solidifying	a	vote.	A	constituent’s	existing	party	loyalty	
and	the	personality	traits	of	each	candidate	are	the	two	primary	factors	impacting	a	voter’s	choice	in	
this	cycle.	This	rate	of	dissatisfaction	only	amplifies	the	effect	voter	turnout	will	have	on	this	election.		

Vastly	Different	Campaign	Strategies		

The	two	candidates	are	running	very	different	kinds	of	campaigns.	Donald	Trump	is	utilizing	an	
unproven,	but	thus	far	effective	national	free-media	strategy.	It’s	a	blanket	tactic	that	doesn’t	put	much	

MSCA would like to thank Rich Forschler (Faegre Baker Daniels), Tom Freeman (Faegre Baker Daniels), and 
Todd Rapp (Himle Rapp & Company) for leading September’s legislative education seminar. The dynamic 
trio discussed the upcoming presidential election and the impacts it will have on Minnesota’s local political 
climate. They emphasized a number of items to track as this next election cycle moves forward.

mailto:afried@midamericagrp.com


october | 2016

8

952-929-7233  |  DiversifiedConstruction.com

RETAIL 
RESTAURANT 
OFFICE FINISH
INDUSTRIAL & 
MANUFACTURING
SMALL PROJECTS & 
SERVICE WORK
MEDICAL & DENTAL
NEW CONSTRUCTION 
WAREHOUSE DISTRICT & 
HISTORIC RENOVATIONS

L to R:  LIZ GRZECHOWIAK – Metropolitan Airports Commission
  LUCY GALBRAITH – Metro Transit
  DAVID WELLINGTON – Wellington Management, Inc.
  JOHNNY REIMANN – Mid-America Real Estate – Minnesota, LLC

SEPTEMBER SPEAKERSSEPTEMBER PROFESSIONAL SHOWCASE — 
SHOWCASE LANDSCAPE AND OUTDOOR SERVICES

As the seasons change from Iced Mochas to 
Pumpkins Lattes are you ready? We all know it goes 
from the hot days of summer to the frozen tundra 
in a blink of an eye.

Speaking of change, you may have noticed Natural 
Green has become SHOWCASE LANDSCAPE AND 
OUTDOOR SERVICES! They are excited about the 
switch and the future with MSCA and its members.

Give them a call and talk to them about any 
properties you need help with for outdoor services 
this up-coming winter and next spring at 
763-425-8400.

2017 MSCA ADVERTISING AND SPONSORSHIP OPPORTUNITIES
MSCA is releasing all 2017 advertising/sponsorship via first come, 
first served. You may send in your forms on Monday, October 3, 2016 
at 8 am at the earliest. Please consider taking advantage of these great 
opportunities.  
    WWW.MSCA-ONLINE.COM

http://www.showcaselandscape.com/
http://www.interstatepm.com/
http://www.diversifiedconstruction.com/
http://www.msca-online.com/userfiles/fck/file/MSCA%20Advertising%20Opportunities/2017%20Advertising/2017%20Advertising%20&%20Sponsorship.pdf
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MSCA LEADERSHIP

OFFICERS:
President: Bob Pounds – Colliers International | Minneapolis-St. Paul
1st Vice President: Rick Plessner – IRC Retail Centers
2nd Vice President: Jesseka Doherty – Mid-America Real Estate – Minnesota, LLC
Treasurer: Leah Maurer – Cushman & Wakefield/NorthMarq
Secretary: Paul Schroeder – Westwood Professional Services

DIRECTORS: 
Eileen Engels – Verizon Wireless
Jon Fahning - Shingobee
Matthew Mock – QT Commercial Construction & Roofing
Natina James – RSP Architects, Ltd.
Jeff Johnson – Barna, Guzy & Steffen, Ltd.
Wendy Madsen – Ryan Companies US, Inc.
Paul Maenner – The Waters Senior Living
Immediate Past President (as Director): Tony Barranco – Ryan Companies US, Inc.

NEWSLETTER COMMITTEE ROSTER:
Greg Brenny - Briggs & Morgan, P.A. 
Steve Day - Sullivan|Day Construction 
Phil Foster - CMA 
Kevin Good - Advanced Drainage Systems 
Richard Jahnke - Sunbelt Business Brokers 
Natina James - RSP Architects, Ltd. 
Jackie Knight - The Ackerberg Group 
Greg LaMere - Metro Equity Management LLC 
Susanne Miller - Loucks 
Brandon O’Connell - Mid-America Real Estate – Minnesota LLC  
Jessica Keefe - Thirty Eight Properties, LLC
Katie Prater - Paster Properties
Johnny Reimann - Mid-America Real Estate – Minnesota LLC  
Jeffrey Serum - Fredrikson & Byron, P.A.
Nicole Urista - CMA

STAFF: 
Executive Director: Karla Keller Torp (p) 952-888-3490 (c) 952-292-2414
Associate Director: Ryan Hericks (p) 952-888-3491 (c) 952-292-2416
Layout Design: Christine Moen (c) 612-481-5061

COMMITTEE CHAIRS:
GOLF ............................... Jon Fahning – Shingobee
  ................................Kelle Lang Staats – Guaranty Commercial Title, Inc.

LEARNING SESSION  ........ Brian Klancke – Marcus & Millichap
  ................................Kristin Blenkush – Fredrikson & Byron, P.A.

LEGISLATIVE .................... Leah Maurer – Cushman & Wakefield/NorthMarq
  ................................Paul Berg – WaterStone Bank

NETWORKING .................. Julie Stanke – Fresh Paint Inc.
  ................................Susan Pederson – DryTech Restoration and Construction

NEWSLETTER ................... Susanne Miller – Loucks
  ................................Phil Foster – CMA

PROGRAM........................ Matthew Mock – QT Commercial Construction & Roofing
  ................................Jennie Zafft – CBRE

RETAIL REPORT ............... Mike Sturdivant – Paster Properties
  ................................Jeff Mitchell – Hoyt Properties, Inc.

SPONSORSHIP................. Wendy Madsen – Ryan Companies US, Inc.
  ................................Kurt Stenson - Cushman & Wakefield/NorthMarq

STARR AWARDS ............... Stefanie Meyer - Mid-America Real Estate – Minnesota, LLC
  ................................Russ McGinty - North Central Commercial Real Estate

WELCOME NEW MEMBERS:
CliftonLarsonAllen LLP ............................................ PETER BAUM
CBRE ............................................................................ JOHN BOICH
Wellington Management, Inc.................................... SHERRI RISLOV
BMO Harris Bank....................................................... MICHAEL SCHOKMILLER
Doran Companies ...................................................... MAURA DAUGHERTY
Wings Financial Credit Union .................................. SCOTT RAMSDALE

MEMBER NEWS:
•  DLR GROUP has joined with Westlake Reed Leskosky (WRL) 
 to create a global design leader.

•  HOPE LAW PLLC earned their Real Property Law Specialist    
 Certification from the Minnesota Bar Association, which has been   
 earned by less than 3% of all licensed Minnesota attorneys.

MSCA IS CURRENTLY LOOKING FOR COMMITTEE MEMBERS FOR 2017!
If you would be a dedicated and hardworking addition to one of our nine committees, then take a look 
at our committee page for your chance to contribute to this great association.

Committees meet at all sorts of different times throughout the year, so find the one that fits your 
interests and schedule the best.

CLICK HERE FOR THE 
COMMITTEE PAGE!

http://www.msca-online.com/about/committees
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MSCA 2016 CORPORATE SPONSORS

OCTOBER FEATURED SPONSORS – Click on the logos below to learn more about our corporate sponsors. 

Allied Blacktop Company
Aspen Waste Systems, Inc.
BMO Harris Bank
Barna, Guzy & Steffen, Ltd.
Bremer Bank, N.A.
CBRE
CMA
CSM Corporation
Clean Response
Colliers International | Minneapolis-St. Paul
Cushman & Wakefield/NorthMarq
Cutting Edge Property Maintenance
Doran Companies
The Driessen Group, LLC
DryTech Restoration and Construction
Faegre Baker Daniels LLP
Fendler Patterson Construction, Inc.
First American Title Insurance Co.
Fost Choles Agency Inc. - American 
 Family Insurance
Fredrikson & Byron, P.A.

GGP/Ridgedale
Great Clips, Inc.
Great Southern Bank
H.J. Development, Inc.
IRC Retail Centers
Interstate Companies
JLL
John’s Sewer and Drain Cleaning
Kimley-Horn 
Kraus-Anderson Companies
Larkin Hoffman
Lindquist & Vennum LLP
Mall of America
The Mandinec Group Landscaping Inc.
Maple Crest Landscape
Marcus & Millichap
McGough Companies
Messerli & Kramer P.A.
Mid-America Real Estate – Minnesota, LLC
Midwest Maintenance & Mechanical, Inc.
Oppidan, Inc.

Paster Properties
Prescription Landscape
RSM US LLP
Ryan Companies US, Inc.
Sambatek, Inc.
Schwickert’s Tecta America
Shingobee
Smith Gendler Shiell Sheff Ford & Maher
Stinson Leonard Street LLP
TCF Bank
Target Corporation
Trautz Properties, Inc.
U.S. Bank National Association
United Properties
Vantage Law Group
Venture Mortgage Corporation
Weis Builders, Inc.
Wells Fargo Bank, N.A.
Westwood Professional Services, Inc.

REGISTER FOR THESE 2016 CALENDAR EVENTS 
DID YOU KNOW: YOU CAN VIEW THE LIST OF ATTENDEES TO ANY OF OUR EVENTS IF YOU CLICK ON THE EVENT? 

EVENT VENUE DATE

THE CHANGING FACE OF GROCERY AND THE IMPACT OF  Doubletree Hotel Minneapolis Park Place Oct 12, 8:00-9:30am
CONSUMER TRENDS 

MINNESOTA’S BREWERY BOOM - FROM ALE TO Z Lakes & Legends Brewery Oct 18, 2:00-3:00pm

THIRD THURSDAYS NETWORKING - FREE Roat Osha - Calhoun Square Oct 20, 3:30-5:00pm
Open Bar sponsored by Aspen Waste Systems!

HTTP://WWW.MSCA-ONLINE.COM/EVENTS/CALENDAR/DATE/2016-10

http://www.msca-online.com/events/calendar/date/2016-10
http://csmcorp.net/
http://www.firstam.com/title/mn/
http://www.johnsewer.com/
http://www.messerlikramer.com/
http://www.shingobee.com/
http://www.weisbuilders.com/


Tuesday, December 6, 2016

Golden Valley Country Club
7001 Golden Valley Road ~ Golden Valley

3:30 p.m. Registration & Networking
5 p.m. Year End Ceremonies & Awards Presentation 

6 p.m. Holiday Party

Reserve your tickets today online!
Corporate tables of  eight: $450
Corporate tables of  four: $250

Individual tickets: $65 in advance / $75 at the door

Click here to register or 
for more information log on to www.msca-online.com

LET’S CELEBRATE!
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