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LAST YEAR WAS A CHALLENGE LIKE 
NO OTHER FOR THE RETAIL INDUSTRY. 
COVID-19 UPENDED PEOPLE’S EXISTENCE 
WORLDWIDE, THREATENING HUMAN 
LIFE AND UNDERMINING THE GLOBAL 
ECONOMY. JOB AND WAGE LOSSES TOOK A 
TOLL. EVEN THOSE ABLE TO STAY HEALTHY 
AND FINANCIALLY SECURE HAVE FACED 
DISRUPTIONS TO DAILY LIFE, UPSETTING 
WORK, SCHOOL AND OTHER ROUTINES.

All of this has had implications for retailers. 
Specialized retailers and department stores were 
forced to close for months while grocers and mass 
merchants were allowed to stay open as essential 
businesses. But for all of them, supply and demand 
were undependable last year. Meanwhile, nervous 
consumers have expected stores to be clean and 
safe or to offer e-commerce and pickup services 
even if they hadn’t before. 

Thankfully, in the U.S., the federal government 
came through a number of times, pumping trillions 
of dollars into the economy, much of it directly into 
consumers’ pockets. Now, consumer confidence is 
on the rebound, well up in recent months, reaching 
a high in April not seen since February 2020, 
according to The Conference Board.

Several challenges remain, however, and they’re not 
minor.

That starts with the fact that, while there are 
signs it’s easing in the U.S., thanks mostly to the 
distribution of vaccines, the pandemic isn’t over. 
Further, the consumer remains under pressure. 
Despite improvement, the employment picture 
is cloudy, with millions of Americans still out of 
work, according to the ADP Research Institute, and 
hiring unexpectedly weak in April, according to the 

U.S. Labor Department. The pre-pandemic wealth 
gap and middle class fragility haven’t eased, while 
pandemic-era anxiety around health and money 
lingers. Finally, to the extent the pandemic does 
recede, there is fresh competition for shoppers’ 
dollars from services, with Morgan Stanley 
research finding that more than 30% of consumers 
have plans to spend more on travel and leisure.

Nevertheless, there are five strong indicators that 
retail will be okay.

1. RETAIL SALES HAVE RISEN THROUGH MOST OF THE
PANDEMIC
Except for March and April last year, when, for
most of those weeks, retailers selling discretionary
goods were shut in an effort to stem the spread of
the coronavirus, retail sales in 2020, as tracked by
Retail Dive, rose each month compared to 2019.
In 2021, they have fairly soared year over year (as
tracked by Retail Dive), even in the early months
that are mostly unaffected by pandemic-related
comparisons — 13% in January, 7.8% in February
and 28.5% in March. That blockbuster result last
month reflects the bounce from the lows a year
ago when stores were closed, and what many
economists are daring to call an emerging recovery
for retail.

“Consumer spending in March 2021 has recovered 
to or exceeded spending in February 2020 — 
prior to the onset of the pandemic and related 
containment measures — in all categories except 
food and drink establishments,” Cailin Birch, 
global economist at The Economist Intelligence 
Unit, said in a statement. “We continue to expect 
restaurants and bars, and other entertainment 
and hospitality venues, to be the slowest retail 
businesses to recover from the crisis. Overall, 
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THE INDUSTRY TOOK A BEATING LAST YEAR. CHALLENGES REMAIN, BUT HERE ARE A 
FEW INDICATIONS OF RETAILERS’ STRENGTH.
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however, the March data highlighted the strength of the consumer 
recovery in the U.S.”

The bodes well for the rest of year, provided that the pandemic truly 
recedes. 

2. IT MAY BE A NEW DAY FOR CLOTHING SALES
All kinds of apparel retailers — department stores, specialty mall 
stores, off-price stores — watched sales plummet during the 
pandemic.

With employees and their children stuck at home, both for 
work and play, there wasn’t much need for a wardrobe. Retailers 
scrambled to offer comfy garments and shoes and outdoor gear, 
the only segments that seemed to have much appeal. Clothing and 
accessories sales plunged nearly 90% a year ago in May.
That appears to be changing in a big way. Wells Fargo analysts 
recently found store traffic up, inventory lean and margins 
expanding.

“I have to tell you, sales are so robust, we’re trending so well,” Shawn 
Grain Carter, professor of fashion business management at Fashion 
Institute of Technology, said by phone. “Now of course comps 
against a pandemic is like a joke. However, we’re accelerating and 
it’s only going to get stronger because people have such pent-up 
demand. I had said around December, the consumer is two-thirds 
of the GDP, and if you think that they’re not ready to spend money... 
They are, and it’s not just stimulus checks — people are just tired of 
being home.” 

3. MORE STORES ARE OPENING THAN CLOSING
Last year was rough on brick-and-mortar retail, with record 
numbers of store closures and a lot of bankruptcies. In some cases 
that took down whole fleets, as with iconic department store 
Lord & Taylor.

Things are looking up this year; however, with store openings now 
outpacing closings, according to Coresight Research. All told, U.S. 
retailers had plans for 3,344 new stores as of March this year, by 
Coresight’s count, up 39.5% compared to the same point last year 
and above the 2,649 that Coresight says will close. That’s a new 
trend; in recent years, closures have far surpassed openings.

The expansion reflects the financial pressure felt by the U.S. 
consumer, considering that these openings are dominated by 
discounters like Dollar General, which has plans for 1,000 new 
locations this year, along with Dollar Tree, Family Dollar, Five 
Below, Big Lots and Burlington.

4. THE INDUSTRY’S RECOVERY IS BROAD-BASED
Moody’s Investors Service recently upgraded its outlook for the 
retail industry thanks to what is looking like a strong economy in 

the U.S. and the effect of expanding vaccines, both of which will 
help get consumers out and spending.

Those analysts now expect retailers’ operating profit in the aggregate 
to grow a “robust” 10% to 12% this year.

While 2021 remains a year of unknowns, at least so far, National 
Retail Federation Chief Economist, Jack Kleinhenz, similarly noted 
the boost that vaccines and a stronger economy are giving the 
consumer.

“While there is a great deal of uncertainty about how fast and 
far this economy will grow in 2021, surveys show an increase 
in individuals being vaccinated, more willingness to receive a 
vaccination, increased spending intentions and comfort with 
resuming pre-pandemic behaviors like shopping, travel and family 
gatherings,” Kleinhenz said in a statement. “This feel-better situation 
will likely translate into higher levels of household spending, 
especially around upcoming holidays like the Fourth of July and 
spending associated with back-to-work and back-to-school.”

5. RETAILERS HAVE EVOLVED
Most businesses and consumers are eager to get back to normal, but 
many retailers stand to benefit longer term from changes forced by 
the pandemic. Many landlords, for example, are now open to more 
favorable lease terms, and in some areas rents are falling.

Many shifts that retailers made themselves also hold promise 
beyond the pandemic. Well-managed inventory, for example, has 
led to fewer markdowns and wider margins; that story at Victoria’s 
Secret may have actually arrested that brand’s free-fall.

While it’s not great news for the mall, several retailers have taken 
the opportunity to retool their footprints, with retailers as diverse as 
Gap and Macy’s heading instead to less expensive strip centers that 
attract more shoppers. Many are also rethinking flagships, moving 
toward neighborhood-based concepts with the potential of creating 
more meaningful connections to customers and their communities. 
Neighborhood shopping areas in general have emerged as optimal 
locations for stores.

More retailers, even smaller, local businesses, found ways to sell 
online and fulfill orders via delivery or pickup, investments that will 
likely pay off even after the pandemic is over.

“The ripple effects of the pandemic will be felt for some time and 
serve as a powerful illustration of the need for consumer-facing 
companies to be agile, resilient, and responsive to change,” Oliver 
Wright, senior managing director and head of Accenture’s global 
consumer goods industry group, said in a statement. “Born out of 
disaster and necessity comes opportunity; the pandemic has sparked 
a new wave of innovation.”  n
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CRISP & GREENFOSS SWIM SCHOOLMASON’S FAMOUS LOBSTER ROLLS

4BAD AXE THROWING bar will open in City Center 
in Minneapolis, along with TOM’S WATCH BAR 
will take over that was occupied by Prime 6.

4MASON’S FAMOUS LOBSTER ROLLS will open this 
summer in The Mall of America’s third level.

4JUUT SALON will leave its location in Uptown. 

4PIZZA RANCH vacated Crystal Gallery in Crystal. 
The same operator will open one in Champlin. 

4THE SALVATION ARMY and HARBOR FREIGHT will be 
moving into the former Gander Mountain in 
Rogers this year.

4BOB’S DISCOUNT FURNITURE will move into Arbor 
Lakes in Maple Grove and Tamarack Village in 
Woodbury.

4FOSS SWIM SCHOOL and JARDIN SPANISH 
IMMERSION ACADEMY are moving into Southdale 
Square.

 
4Look for 5 BELOW to open in Shakopee at 

Shakopee Valley Market.

4SOLA SALON recently opened at The Shoppes at 
West End.

4WORLD BUFFET opened in Southport Shoppes in 
Apple Valley. 

4THE LOFT will be opening at Eden Prairie Center 
in Eden Prairie.

4CRISP & GREEN opened in Chanhassen.

4DOORDASH ‘goes to the dogs’ in partnership with 
PetSmart.

4Denver-based bridal boutique A&BÉ opening in 
Minneapolis’ North Loop.

4Mexican ice cream shop LA MICHOACANA ROSE 
expanding to 50th & France, Spring Lake Park.

4Vegan, gluten free cafe, COCONUT WHISK CAFE, 
opening in downtown Minneapolis.

4MR. PAUL’S SUPPER CLUB coming to Nolan Mains 
development at 50th & France.

4EDINA CINEMA will stay closed after pandemic-
era shutdown, owner says.

4SELF ESTEEM BRANDS acquires nutrition coaching 
brand STRONGER U.

IN THE
NEWS Minnesota Marketplace

by Jesseka Doherty, 
MID-AMERICA REAL 

ESTATE – MINNESOTA, LLC

by Holly Robinson, 
MID-AMERICA REAL 

ESTATE – MINNESOTA, LLC

by Lisa Diehl, 
DIEHL AND PARTNERS, LLC

Average spending for 
Independence Day is 

expected to increase in 
2021 to $80.54 per person, 
compared to 2020’s $76.49. 
With the COVID-19 vaccine 

roll out, more people 
are expected to celebrate 

this year.

mailto:Lisa.diehl@closethediehl.com
mailto:hrobinson@midamericagrp.com
mailto:jdoherty@midamericagrp.com
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HAVE YOU SEEN?

Million’s Crab
Attention all you seafood lovers! We have a special 

announcement— Million’s Crab is opening a Roseville, MN 
location! Come on down and get cracking! 

Golf Recap – 

THANK YOU!
Thank you to all MSCA golfers, sponsors volunteers for helping 
make MSCA’s 30th Annual Golf Tournament such a success. 
The weather was perfect, we enjoyed live music, golf, networking 
and more! 

See you on the course in 2022! — Emma & Karla, MSCA Staff

TO VIEW A 
FULL RECAP 

OF THE EVENT 

CLICK HERE 

TO VIEW 
PHOTOS FROM 

THE DAY 

CLICK HERE 

https://www.msca-online.com/events/annual-golf-tournament/2021recap
https://www.msca-online.com/events/photo-gallery/50
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REGISTER FOR THESE 2021 CALENDAR EVENTS 
DID YOU KNOW: YOU CAN VIEW THE LIST OF ATTENDEES TO ANY OF OUR EVENTS IF YOU CLICK ON THE EVENT? 

EVENT VENUE DATE

ASK THE EXPERTS: PROPERTY MANAGEMENT AND OWNERSHIP            ZOOM July 14, 2021

MSCA AT THE ST. PAUL SAINTS                   CHS Field July 15, 2021                               

WWW.MSCA-ONLINE.COM/EVENTS/CALENDAR/DATE/2021-07

WELCOME NEW MEMBERS
SHAWN BEATTIE ............... Bremer Bank

ISABELLE SCHWARZ .......... Dura Roof

MIKE PHELAN .................. Mid-America Real Estate – 

   ............................ Minnesota,  LLC

DAN MARTINEAU .............. Clean Response

TOM KLAERS ................... Gardner Builders

MEMBER NEWS 
LOUCKS is humbled and 

grateful to celebrate 

45 years in business.

ALISON KRUEGER joined 

Mid-America Real Estate – 

Minnesota, LLC’s 

project leasing team.

CALL (952) 496‐2651 or VISIT www.mnroadways.com for a FREE ESTIMATE   

Parking Lot Paving Specialists since 1953 

 
PARKING LOT OVERLAY · SEALCOATING · CONCRETE REPAIRS · PAVEMENT MARKING 

https://agent.amfam.com/fost-choles/mn/bloomington/3601-minnesota-dr-ste-500/
www.mnroadways.com
https://nfurialaw.com/
https://www.msca-online.com/events/calendar/date/2021-07
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MSCA WOULD LIKE TO THANK OUR 2021 CORPORATE SPONSORS!

Allied Blacktop Company

Aspen Waste Systems, Inc.

Barna, Guzy & Steffen, Ltd.

Bell Bank

Braun Intertec

Bremer Bank

CBRE

Clean Response

CSM Corporation

Cushman & Wakefield

Cutting Edge Property Maintenance

Dorsey & Whitney LLP

Faegre Drinker

Fendler Patterson Construction, Inc.

Flynn Midwest LP

Fost Choles Agency Inc. - American Family Insurance

Gausman & Moore Mechanical and Electrical Engineers

Great Southern Bank

HJ Development

Interstate Companies

Johnson Financial Group

Kimley-Horn

Kraus-Anderson Companies

Larkin Hoffman

Launch Properties

Maple Crest Landscape

Mid-America Real Estate - Minnesota, LLC

Midwest Maintenance & Mechanical, Inc.

Oppidan, Inc.

Prescription Landscape

Quality Trusted Commercial Construction & Roofing, Inc.

Ridgedale/Brookfield Properties

RMA Real Estate Services, LLC

Rochon

RPT Realty

RSM US LLP

Ryan Companies US, Inc.

Smith Gendler Shiell Sheff Ford & Maher

Target Corporation

TCF Bank

The Mandinec Group Landscaping Inc.

Trautz Properties, Inc.

United Properties 

U.S. Bank National Association

Westwood Professional Services, Inc.

Wings Financial Credit Union

https://braunintertec.com/
https://www.fendlerpatterson.com/
https://www.larkinhoffman.com/
https://westwoodps.com/
http://www.rptrealty.com/home


https://www.msca-online.com/events/calendar/view/488


Name of Nominated Project _____________________________________________________________________________________ 

Award Category ________________________________________________________________________________________________ 

Project Address ___________________________________________________________ City _________________________________ 

Nominated By ___________________________________________ Phone ________________________________________________ 

Submittal Contact _______________________________________ Phone ________________________________________________ 

Company _______________________________________________________________________________________________________ 

Address _________________________________________________________________________________________________________ 

Email ___________________________________________________________________________________________________________

Email completed form to ktorp@msca-online.com. For questions, please call Karla Keller Torp at (952) 292-2414.

MINNESOTA SHOPPING CENTER ASSOCIATION  8120 Penn Avenue South, Suite 464  Bloomington, MN 55431

1 Interior Design
Full Service Restaurant: Sit down eatery with table-side service.
Quick Service/Fast Casual/Fast Food: Limited menu and does not offer table-side service. 
Retail/Non-Food Service
Entertainment/Experiential/Brewery/Distillery

2 New Construction
Retail Single Tenant under 10,000 sf 
Retail Multi-Tenant under 10,000 sf 
Retail 10,000 sf – 20,000 sf
Retail over 20,000 sf

3 Design & Aesthetics Renovation/Remodel
A retail project that was an enhancement of an existing retail structure. 
Interior Retail under 8,000 sf
Interior Retail over 8,000 sf
Exterior Retail under 20,000 sf
Exterior Retail over 20,000 sf

4 Development Process
Any size project with a significant retail component that had unique development
issues, site approvals, technical, legal and financial challenges and/or incorporating
sustainable design, materials or construction techniques.

5 Redevelopment

6 Mixed Use
Any size project encompassing retail and other non-retail uses where retail has made a
significant contribution.

q
q
q


SSTTAARRRR      AAwwaarrddssSM

q
q
q
q

q
q
q

q

q
q

q

CCAALLLL  FFOORR  NNOOMMIINNAATTIIOONNSS
Projects Completed by: September 1, 2020 - August 31, 2021 
Deadline: Nominations must be received via mail or fax by July 15, 2021.

The annual MSCA SShopping Center TTribute AAwards for RRetail RReal Estate (STARRSM) 2021
competition recognizes outstanding projects and industry leaders of Minnesota retail real estate 
and development.

q

5 Redevelopment

q
q

5 Redevelopment

q
q

A project with a retail component that had an identifiable change of use to the project. 
Retail under 10,000 sf
Retail over 10,000 sf

q
q

7 Innovative COVID Transformation
Innovative programming or use of interior/exterior space during COVID-19 orders and social distancing. 
Retail
Restaurant

q
q

Eligibility
Projects completed and 
occupied between 
September 1, 2020 -August 
31, 2021 are eligible.

Entries must be within the 
state of Minnesota.  

Any one retail project may 
be submitted in multiple 
categories (use a separate 
form).  

There is no fee associated 
with making a nomination. 
Upon qualification, projects 
are subject to a fee. Upon 
receipt of all nominations 
and after qualification, 
MSCA will mail final entry 
forms, guidelines, judging 
criteria and fee information 
to the submittal contact.  

Awards will be presented 
at the STARRSM Awards 
holiday party on Tuesday, 
November 30, 2021 at 
Golden Valley Country 
Club in Golden Valley.

https://www.msca-online.com/events/annual-StarSM-awards/2021-call-for-nominations



