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T H E
C o n n e c t i o n

by Natina James, RSP ARchitectS, Ltd.

Rochester UpdateFeAtURe
ARticLe

Rochester is quietly becoming 
an up and coming destination 
and community in Minnesota.  
Currently, it draws over two million 
visitors a year. Which is good, 
considering the population is only 
100,000.  You might be surprised by 
its recent accolades:

1) NamED IN 10 Top moST afforDablE 
placES To lIvE IN 2015 by 
lIvEabIlITy.com

2) NamED oNE of THE NaTIoN’S bEST 
placES To lIvE – raNkED #2 oUT 

 of 100
3) raNkS bEST mIDSIzE cITIES for 

WomEN IN THE WorkforcE 
4) raNkED IN Top 10 EaSIEST placE To 

fIND a Job by zIprEcrUITEr.com
5) raNkED THE coUNTry’S HIgHEST 

mEDIaN WagE afTEr aDJUSTINg 
 for coST of lIvINg by 
 U.S. govErNmENT.

Its premier institution, the Mayo 
Clinic medical campus, effectively 
is the anchor tenant for the city.  
In the next 20 years, fueled by $6 
billion in development from public 
and private sources, the Mayo 
Clinic will build the “Destination 
Medical Center” in Rochester here.1   
This is a unique public-private 
partnership between Minnesota, 
City of Rochester, Olmsted 
County, Southeast Region, and 
Mayo Clinic.  They have outlined 

a 694-page strategic plan to turn 
Rochester into a global medical 
destination for health and healing, 
now and in the future.  Imagine a 
place where patients and visitors 
are welcomed into the community 
with a comfortable place to stay, 
great places to eat, convenient 
shopping, entertainment, and easy 
access to the Mayo Clinic.  The 
five core objectives are: sustain, 
grow, leverage, create, and provide. 
There are three master plan 
areas:  Discover Square District, 
Envision UMR, and the Rochester 
Downtown Master Plan.  The 
goal is to build a system that will 
support a diversity of medical and 
biotechnology companies, as well as 
other non-medical entrepreneurial 
ventures.  The development could 
lead to 40,000 jobs and 100,000 
residents – doubling the existing 
population.  Mayo considers 
its facility as a “global” medical 
resource.  Bradly J. Narr, M.D., chair 
of anesthesiology and director of 
the new Destination Medical Center 
initiative, says expanding Mayo 
Clinic’s highly successful practice 
model and medical assets will “help 
ensure its status as a global medical 
community for decades to come.” 2

The expansion will help support 
and broaden successful “integrated 
care models” including Mayo 
Clinic Depression Center, Pain 

Rehabilitation Center and Addiction 
Services.  They wish to continue and 
maintain their status as one of the 
world’s premier medical institutions.   
Other institutions plan to grow in 
tandem with the Mayo Campus.  
Rochester has created a Corporation 
to help with such projects called the 
Rochester’s Destination Medical 
Center Corporation (DMCC) which 
will create and support a thriving 
community with high-end hotels, 
restaurants and other amenities.  
                       – continued on page 2
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FEATURE ARTICLE CONTINUED:  rochester Update

One of the funded projects is the 
proposed tower called Broadway at 
Center.  “The DMCC board officially 
approved the Minnesota city’s plan 
to spend nearly $14.5 million to 
acquire land, provide utilities and  
build a parking ramp and skyway 
to support the Broadway at Center 
project, a 23-story development by 
Rochester-based Titan Ventures 
that includes a hotel, apartments, 
restaurants and retail space,” 
according to a news release. 3 

The University of Minnesota plans 
on expanding its satellite Rochester 
campus.  They have a 20 year 
vision to add land, double student 
enrollment from 800 to 1400, and 
add 500,000 square feet of classroom 
space. 4 The first stage is $60 million 

project for a 120,000 square 
foot academic building at 
First Avenue and Sixth Street. 
This will require student 
housing and other amenities 
as well.  Downtown is 
responding with housing 
such as Metropolitan Market 
Place – urban apartments 
with retail and a food co-op 
at grade. Keeping with the 

City of Rochester’s Downtown 
Master Plan and the Riverfront and 
Arts district, Downtown Rochester 
is going to see an impressive, 
riverfront project. The Second Street 
Parking Ramp was just approved to 
be converted into commercial retail, 
hotel, extended stay units, and an 
apartment complex.
  
Transportation must be an integral 
part of the overall master plan.  
A high-speed Zip Rail between 
the Twin Cities and Rochester 
is proposed to help facilitate 
Rochester and the Mayo Clinic 
becoming a bigger and international 
destination.  It would reduce travel 
time from the Twin Cities by over 
half.  The Zip Rail study area covers 

approximately a 100-mile corridor 
which includes Dakota, Dodge, 
Goodhue, Hennepin, Olmsted, 
Ramsey and Rice counties, and 
various end points in the Twin 
Cities and Rochester. There is 
no continuous existing railroad 
connection between the Twin Cities 
and Rochester, so many of the 
potential corridors would create new 
transportation routes.  The trains 
that will be used are being planned 
to achieve true maximum speeds of 
up to 150-220 mph in the rural areas 
of the corridor and 79 to 110 mph in 
the urbanized areas of the corridor.                          
                           – continued on page 3
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Travel time between Rochester and 
the Twin Cities is estimated to be 
45-50 minutes. Several factors would 
influence the time frame for the 
initiation of construction. Funding 
is a key component of project 

advancement. Visit www.goziprail.
org to learn more about this exciting 
project.

Rochester has quietly become an 
economic force for the State of 
Minnesota.  With the combined 
efforts of city, state, county, region, 
Mayo Clinic, University of Minnesota 
and other private developers – it will 
be sure to be a thriving community 
for years to come.

Another area enjoying growth 
is the senior-housing market.  A 
recent opening is the Waters on 
Mayowood and River Bend Assisted 
Living. Another successful project in 
town, Shorewood Senior Campus’,   
has reached full capacity for 229 
apartments and has a long waiting 
list. They are adding a $2 million 
health and wellness center to its 
complex. The 11,000 square foot 

center will include a warm-water 
pool, exercise areas, and therapy 
rooms. It will also incorporate some 
interdisciplinary type therapies, 
like acupuncture, massage therapy, 
podiatry, and physical therapy. 
The new center also will include 
a very specialized therapy pool 
called Hydroworx, which includes a 
platform treadmill that lowers into 
the water. Many professional athletes 
use it to recover from knee injuries. 
Shorewood plans to reach out to area 
high schools about possibly allowing 
high school athletes to use it. n

FEATURE ARTICLE CONTINUED:  rochester Update

  1http://livability.com/topics/community/why-rochester-minn-top-100-best-place-live-2015
  2http://www.mayoclinic.org/medical-professionals/clinical-updates/psychiatry-psychology/mayo-unveils-destination-medical-center-plan
  3http://www.bizjournals.com/twincities/blog/real_estate/2015/04/destination-medical-center-corp-approves-rochester.html
  4http://www.bizjournals.com/twincities/news/2014/09/11/u-of-m-unveils-its-master-plan-for-rochester.html

“Travel time 
between 

Rochester 
and the 

Twin Cities 
is estimated 
to be 45-50 

minutes.” 

Aggressive Strategies.
Lower Taxes.

Fredrikson & Byron — Property Tax Appeals Group 

Are you paying more than your fair share of property 
taxes? Let us take a closer look to see if we can 
assist you in getting a substantial reduction.

For a preliminary analysis, contact Tom Wilhelmy or 
Judy Engel at 612.492.7000.SUmmEr HoUrS:

mSca offIcE cloSES 
aT NooN oN frIDayS

–  mEmorIal To labor Day –

http://www.fredlaw.com/
www.goziprail.org
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mEmbEr profIlES

KimLey-hoRN ANd ASSociAteS, iNc.

WIll maTzEk
Job TITlE:  Associate
arEa of focUS:  Land Development 
Consulting and Engineering 
yEar JoINED mSca: 2006

WHaT WaS yoUr fIrST Job IN THIS INDUSTry aND for HoW loNg? 
Land Development Engineer for Olsson Associates – 5 years.  
WHaT kEEpS yoU IN THE bUSINESS?  I love serving clients and real 
estate.
WHo HaS bEEN aN INflUENTIal TEacHEr, mENTor, or moDEl To yoU 
aND WHaT DID yoU lEarN from THEm? My father. He was a dairy 
farmer and he taught me the value of hard work, relationships, 
how to run a business, and how to deal with the ups and downs 
of life. 
WHaT IS THE moST UNIqUE proJEcT/lEaSE/propErTy THaT yoU EvEr 
WorkED oN IN yoUr carEEr? Shingle Creek Crossing (Brookdale 
Mall Redevelopment).    

If yoU arE a SEaSoNED vETEraN, WHaT aDvIcE WoUlD yoU gIvE To THoSE 
NEW IN THE INDUSTry?  Surround yourself with good people and 
work with clients that you enjoy spending time with.  The 
relationships created in the industry are part of what makes this 
such a rewarding field.   
DEScrIbE a SITUaTIoN WHErE yoU Took a rISk profESSIoNally? 
I moved to Kimley-Horn in 2009 to build a Land Development 
practice in the Twin Cities.  I was fortunate that old and new 
clients wanted to work with me even in the depths of the 
recession.
WHaT profESSIoN oTHEr THaN yoUrS WoUlD yoU moST lIkE To 
aTTEmpT? Developer. I know consulting is the right field for 
me but I try to think like a developer everyday so it would be 
interesting to see if I could do the job!
WHaT Hobby oUTSIDE of Work arE yoU rEally paSSIoNaTE aboUT 
aND WHy? Bow hunting.  I really enjoy nature and sharing 
adventures with family and friends.
WHEN yoU rETIrE, yoU WaNT To ______? Join or start some kind 
of a charity to give back to those less fortunate. 

Thanks Will

    

kaTIE praTEr 
Job TITlE:  Leasing Representative
yEar JoINED mSca: 2014 

WHaT WaS yoUr fIrST Job IN THIS INDUSTry aND for HoW loNg? 
This is my first job in the industry and I’ve been with Paster since 
January 2014.
WHaT kEEpS yoU IN THE bUSINESS?  The excitement of getting 
to work with so many different types of people and types of 
businesses and also having the opportunity to never stop 
learning. 
WHo HaS bEEN aN INflUENTIal TEacHEr, mENTor, or moDEl To yoU 
aND WHaT DID yoU lEarN from THEm?  My mother has been my 
teacher and my model my whole life.  She attended college, while 
working full time and being a full time mom, and advanced to 
leadership in her career at a very young age.  She instilled in me 
that hard work and never giving up are key to success in life.  She 
continues to motivate me to be the best I can be and never lose 
sight of my dreams.

If yoU HaD UNlImITED fUNDS To INvEST IN a rETaIl fraNcHISE, WHIcH 
oNE WoUlD IT bE aND WHy? I would definitely invest in Qdoba or 
some other burrito concept so that I could get unlimited burritos 
and queso for life!!  
WHaT profESSIoN oTHEr THaN yoUrS yoU WoUlD moST lIkE To aTTEmpT?  
I’ve always been fascinated with outer space, so I think being an 
astronaut would be fun to try! 
WHaT IS yoUr moTTo / pErSoNal maNTra?  The expert in anything was 
once a beginner. 
WHaT IS yoUr favorITE book, bUSINESS or oTHErWISE? 
My favorite book I’ve read recently is Unbroken, the biography 
about Louis Zamperini and his WWII survival story.
WHaT Hobby oUTSIDE of Work arE yoU rEally paSSIoNaTE aboUT 
aND WHy? Over the past year I’ve gotten really involved in Barre 
classes at a local studio. 

Thanks Katie

PASteR PRoPeRtieS

http://insurance-agency.amfam.com/MN/fost-choles/
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by Greg Brenny, BRiGGS & moRGAN, P.A.

Easements – Avoiding 
Perpetual Problems

hot
SPot

“...don’t wait 
to address 
easements 

right before 
closing.”

Easements are often overlooked and underappreciated. Yet, easements can make or break the development or sale of a 
property by affecting a property owner’s ability to obtain financing, lease and sell. Too often easements are the last thing 
addressed in a transaction or worse yet, relegated to a couple of sentences in a deed.  Because easements are often a 
perpetual right that benefit or burden property, simple one paragraph easements or poorly drafted easements can cause 
a lifetime of property problems. 

The purpose of this article is to stress the importance of creating a functional easement for a property. This means that an 
easement needs to be tailored to reflect the realities of the actual fact situation and include fundamental provisions such as:   

1. Grant and scope of the easement – include both the use of the easement and construction of improvements within the  
 easement. Limitations on easement rights should be addressed.   
2. Burdened property owner may need to reserve rights within the easement area. 
3. Define the easement area by legal description and depiction if possible. This means a surveyor will be involved and   
 timing needs to allow for the surveyor.
4. Maintenance of the easement improvements? Who maintains? Who makes decisions concerning maintenance? 
 How are costs allocated and paid for the maintenance?
5. Repair of improvements for the burdened property within the easement area. For
 instance, repair of surface site improvements affected by maintenance or installation 
 of a utility line easement.
6. Duration – perpetual?  
7. Modification or relocation of the easement improvements.
8. Legal description of the properties benefitted and burdened.
9. In recordable form. Record against both the benefitted and burdened property.
10. Default rights. Self-help remedies. Lien rights.
11. Estoppel certificates.
12. Amendment and termination of the easement.  
13. Clearly define that the easement runs with the land and benefits and burdens the  
 owners of the properties and their successors and assigns. Not a personal right.

Functional easements are not boilerplate forms or simple one paragraph agreements. While 
an easement needs to be clear and concise, don’t make the mistake of equating clarity with 
length. Some of the least functional and most ambiguous agreements are the shortest. 

Finally, don’t wait to address easements right before closing. Easements should be addressed 
earlier in the transaction.  Start to get the parties on board with at least a framework of 
the easement as early as the purchase agreement. Try to finalize the easement before the 
expiration of the due diligence period. Time will allow thoughtful analysis to create a 
functional easement that avoids perpetual problems. n

WHaT IS aN EaSEmENT?
An easement is commonly defined as 
a nonpossessory interest in another 
person’s land. The nonpossessory 
nature of an easement is one of its 
primary – and potentially confusing 
– characteristics. An easement is a 
property interest that allows the holder 
of the easement to use property that 
he or she does not own or possess. An 
easement does not allow the easement 
holder to occupy the land, or to exclude 
others from the land, unless they 
interfere with the easement holder’s use. 
In contrast, the possessor of the land may 
continue to use the easement and may 
exclude everyone except the easement 
holder from the land. 
http://realestate.findlaw.com/land-use-
laws/easement-basics.html

2015 mSca aDvErTISINg aND SpoNSorSHIp opporTUNITIES
The 2015 ADVERTISING AND SPONSORSHIP menu is available on our 
website. Please consider taking advantage of these great opportunities.          
      WWW.mSca-oNlINE.com

lIkE US oN facEbook for grEaT UpDaTES 
aND INformaTIoN!
HTTpS://WWW.facEbook.com/mScaoNlINE.com

mailto:gbrenny@briggs.com
http://realestate.findlaw.com/land-use-laws/easement-basics.html
https://www.facebook.com/mscaonline?fref=ts
http://www.msca-online.com/resources/advertising-opportunities
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by Jeff orosz, SAmBAteK, iNc. and Katie Prater, PASteR PRoPeRtieS

Minnesota MarketplaceiN the 
NeWS

4 formEr blUE plaTE ExEcUTIvE 
Troy rEDDINg has branched 
out on his own to open a new 
burger concept in Plymouth.  The 
restaurant will be in a former 
Digby’s building at 16605 County 
Road 24.  The yet to be named 
restaurant will occupy 5,100 sf of the 
7,500 sf building, while the rest of 
the building will be a 2,000 sf fitness 
studio. Construction will begin in 
June, with a planned September 
opening date. 

4 El bUrrITo mErcaDo located 
in the Midtown Global Market 
announced it will be closing 
that location.  The Silva family, 
which also operates the St. Paul El 
Burrito Mercado cites changes in 
management for the closure of the 
Midtown Global Market location.  
They still plan to keep the St. Paul 
restaurant open. 

4 A local coffee shop concept, 
UrbaN bEaN opened in May in a 
space formerly occupied by Jackson’s 
Coffee & Gelato.  The coffee shop is 
at the corner of Lake St and Bryant 
St in Uptown.  

4 The After Midnight Group 
announced in May that coWboy 
Jack’S DoWNToWN mINNEapolIS 
will be expanding and taking an 
additional 3400 sf of space that was 
previously the second floor of Epic 
Nightclub. The new space will have 
an additional bar and can seat 125 
more people.   

4 AT&T has plans to open its 
“ExpErIENcE” store concept in 
Mall of America.  The store will be 
8500 sf and occupy for the former 
Rainforest Cafe location on the 
south end of the first floor of the 

mall.  The Experience store is larger 
than a typical AT&T store, and will 
be more interactive for customers.
  
4 Surly’s fine dining restaurant 
launched in the Minneapolis 
brewery in May.  brEWEr’S TablE has 
seating for 85 people and a deck that 
can hold 28 people.  The restaurant 
is located on the second floor of the 
brewery and taproom.   

4 gorDmaNS is opening a 45,000 sf 
store in Southdale Center in July.  
The store will take over the space 
where Marshalls was located before 
moving out of the mall in 2013. 

4 NIgHTHaWkS DINEr aND bar 
opened at 3753 Nicollet Ave S. in 
South Minneapolis in May.  The 
restaurant features a menu that is a 
postmodern twist on classic diner 
food, like cream pies, eggs, and 
pork chop plates.  Shorty and Wags 
Original Chicken Wings occupied 
the space until 2011. 

4 Bloomington’s Park Place on 
France will be home to fast-casual 
pizza concept pIE fIvE.  Construction 
will start soon on the development 
and is scheduled to be completed 
in the fall.  Pie Five will join local 
restaurant concept Willy McCoys, 
which has restaurants in Champlin, 
Ramsey, and Albertville.
     
4 grEaTErgooD.com opened its 
first brick-and-mortar store at the 
Mall of America in the former 
Field of Dreams space.  The online 
charitable retailer allows customers 
to purchase items with a direct 
percentage of the money donated to 
a cause the customer believes in.

                         – continued on page 7

aT&T ExpErIENcE STorE

UrbaN bEaN

gorDmaNS

NIgHTHaWkS DINEr aND bar

mailto:jorosz@sambatek.com
mailto:kprater@pasterprop.com
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4 Apple Valley will soon be home 
to maSU SUSHI & robaTa’S third 
location.  The 2,600 sf restaurant 
located off Cedar Avenue and 
County Road 42, will have seating 
for 80 people and is planning a late 
summer/early fall opening.

4 North Loop restaurant, Sapor 
cafE aND bar will close its doors 
in June after 15 years. The owners 
of Sapor are leaving the restaurant 
industry.  The restaurant’s bar 

manager and chef are venturing into 
the food truck industry, and plan to 
launch bark aND bITE.

4 Building on their success at 
50th & France, a la moDE boUTIqUE 
aND NaIl Spa opened their second 
Twin Cities location at 755 Lake 
Street East in Wayzata on May 14.  
The Wayzata location features a 
combined mani/pedi area and 
will sell gifts and fashion 
accessories. n

CONTINUED:  minnesota marketplace

a la moDE 

FoRecASt

SpEcIal NoTE:  Due to Governor Dayton’s vetoes of the K12 Education, Jobs & Energy, and Environment & Agriculture finance bills as well as 
the lack of a Legacy or bonding bill, the legislature will be coming back for a special session sometime in June. Besides focusing on these topics, 
Governor Dayton has said he would be willing to consider a tax relief package of up to $260 million in return for an additional $250 million 
in K12 education funding.

The 2015 Minnesota Legislative Session adjourned on Monday, May 18, 2015. Despite a $1.9 billion projected surplus, the business 
community and MSCA’s top priority, business property tax relief failed to pass. 

There were numerous proposals to reduce or eliminate the statewide general property tax which is projected to raise $857 million in 
FY2015. The final House tax proposal included an exemption of the first $500k of commercial-industrial property tax value and a six year 
phase-out of the state-wide general levy. Unfortunately, as the session progressed, the proposed tax relief became entwined with a gas tax. 
In the end, neither tax reform nor a gas tax passed.

MSCA was successful in defeating the Municipal Street Improvement District early in the legislative session. The Cities of Minneapolis 
and St. Paul also proposed a new funding mechanism, the Parking Facility Fee. The new fee could be levied against both public and 
private parking structures. The revenue raised by the new fee was unlimited and could be used for multiple purposes within the city. 
For example, the Parking Facility Fee, as outlined, could fund operations and recreational activities at public plazas for the enjoyment of 
tourists visiting the city. This new fee also failed to pass.

The 2016 legislative session is set to begin on March 8, 2016. When the 2016 session begins, there will be at least a $1 billion surplus. 
MSCA will continue to work with our business partners, during the special session, interim, and into the 2016 Legislative Session to 
promote a better business climate. 

Legislative Update

by Sonnie elliott, FAeGRe BAKeR dANieLS 

vISIT THE lEgISlaTIvE pagE oN THE mSca WEbSITE afTEr THE SpEcIal SESSIoN HaS ENDED for morE UpDaTES.

mailto:sondra.elliott@faegrebd.com
http://www.msca-online.com/resources/legislative-update
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by Nicole Urista, PASteR PRoPeRtieS

PRoGRAm
RecAP

Grocery Update:  
A Whole New Ball Game

Consumers 
want to 

hold, touch 
and see the 

groceries they 
purchase, 

thus online 
sales hold 

only one 
percent of 

the market 
share of all 

groceries 
being sold 

today. 

clIck HErE To 
SEE THE program 
prESENTaTIoN: 
HTTp://WWW.
mSca-oNlINE.com/
EvENTS/program-
prESENTaTIoNS

On May 6, Elliott Olson and Jim 
Hornecker, two of the industry’s 
most knowledgeable grocer experts, 
gave us an insight into the area of 
our industry in which we see the 
most change. The Grocery Update: 
A Whole New Ball Game gave the 
audience insight into the history, 
evolution and future of the grocery 
industry. 

Change is natural. The invention 
of the automobile, UPC scanner, 
banana-ripening rooms, grocery 
store apps, customer-rewards 
programs and e-commerce all 
advanced the grocery industry. 
The grocery store is a mirror of the 
community in which it stands and a 
reflection of the times. 

Today’s consumer is selective. People 
shop at multiple grocery stores. If 
something is not up to their 
standards they will leave that store 
for another grocer. Specialty grocers 
are at an all-time high. Lunds 
once was a destination store and 
now they are being converted into 
neighborhood stores. Rainbow was 
sold one year ago to SUPERVALU, 
but the Rainbow name remains at 
four Twin Cities locations. The first 
Cub Foods built from the ground 
up since 2008 will be opening this 
December.

The future of grocery is evolving. 
“Retailing is becoming theater 
and people are still buying tickets”, 
said Olson. Millennials and baby 
boomers have increased the 
population growth in the core cities. 
The increased demand in the cities 
is becoming more racially and 
ethnically diverse. Grocery stores are 
increasing their fast casual café style 
of food service. Consumers want 
to hold, touch and see the groceries 
they purchase, thus online sales hold 
only one percent of the market share 
of all groceries being sold today. n

JIm HorNEckEr aND EllIoTT olSoN

profESSIoNal SHoWcaSE: SUrfacEqUEST mINNESoTa

With our next-generation surfacing options, 
arcHITEcTUral fUSIoNS by SUrfacEqUEST can help transform 
any new construction or renovation projects. Fusions are not 
only affordable, keeping your projects on budget, but they are 
also durable and extremely flexible in a variety of commercial 
applications. Our surfacing options will open your eyes to 
entirely new design possibilities.

mailto:nurista@pasterprop.com
http://www.msca-online.com/events/program-presentations
http://surfacequest.com/
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mSca lEaDErSHIp

offIcErS:
President: Tony Barranco – Ryan Companies US, Inc.
1st Vice President: Bob Pounds – Colliers International | Minneapolis-St. Paul
2nd Vice President: Rick Plessner – Inland Real Estate Corporation
Treasurer: Hans Rasmussen – McGough Companies
Secretary: Jesseka Doherty – Mid-America Real Estate – Minnesota, LLC

DIrEcTorS: 
Caleb Frostman – U.S. Bank
Jeff Johnson – Barna, Guzy & Steffen, Ltd.
Margaret Jordan – Caribou Coffee Company, Inc.
Wendy Madsen – Ryan Companies US, Inc.
Leah Maurer – Cushman & Wakefield/NorthMarq
Holly Rome – JLL
Paul Schroeder – Westwood Professional Services
Deborah Carlson Immediate Past President (as Director): Cushman & Wakefield/
NorthMarq

NEWSlETTEr commITTEE roSTEr:
Greg Brenny - Briggs & Morgan, P.A. 
Deborah Carlson - Cushman & Wakefield/NorthMarq
Steve Day - Sullivan|Day Construction 
Phil Foster - CMA 
Lindsay Gardenhire - JLL 
Richard Jahnke - Sunbelt Business Brokers 
Natina James - RSP Architects, Ltd. 
Jackie Knight - The Ackerberg Group 
Judy Lawrence - Kraus-Anderson Companies
Greg LaMere - Metro Equity Management LLC 
Susanne Miller - Loucks Associates 
Brandon O’Connell - Mid-America Real Estate – Minnesota LLC  
Jeff Orosz - Sambatek, Inc.
Katie Prater - Paster Properties
Jeffrey Serum - Fredrikson & Byron, P.A.
Nicole Urista - Paster Properties

STaff: 
Executive Director: Karla Keller Torp (p) 952.888.3490 (c) 952.292.2414
Associate Director: Ryan Hericks (p) 952.888.3491 (c) 952.292.2416
Layout Design: Christine Moen (c) 612.481.5061

commITTEE cHaIrS:
golf ............................... Dan Jernberg – All Elements Roofing
  ................................Jon Fahning – Shingobee
lEarNINg SESSIoN  ........ Sheila Zachman – Commercial Realty Solutions
  ................................Brian Klancke – Marcus & Millichap
lEgISlaTIvE .................... Leah Maurer – Cushman & Wakefield/NorthMarq
  ................................Paul Berg – WaterStone Bank
NETWorkINg .................. Emily Becker - Cushman & Wakefield/NorthMarq
  ................................Julie Stanke – Fresh Paint Inc.
NEWSlETTEr ................... Judy Lawrence – Kraus-Anderson Companies
  ................................Susanne Miller – Loucks Associates
program........................ Jeff Budish – CBRE
  ................................Matthew Mock 
rETaIl rEporT ............... Jesseka Doherty – Mid-America 
  ................................Real Estate Minnesota, LLC
  ................................Mike Sturdivant – Paster Properties
SpoNSorSHIp................. Wendy Madsen – Ryan Companies US, Inc.
  ................................Kurt Stenson - Cushman & Wakefield/NorthMarq
STarr aWarDS ............... Charla Evenson – Caribou Coffee Company, Inc.
  ................................Stefanie Meyer - Mid-America 
  ................................Real Estate – Minnesota, LLC

Welcome
NEW mEmbErS:
Matthew Doherty - Brutlag, Hartmann, & Trucke, PA 
Gregory Kozulla - Kozulla & Associates, Inc. 
Brian Liesch - Terracon Consultants Inc. 
Michael Lund - Mid-America Real Estate-Minnesota, LLC
Jessica Lytle - CBRE
Douglas Monson - Alliance Bank 
Brian Musech - Granite City Real Estate, LLC
Richard R. Sperl, Jr. - Riverwood Mall
Shawn Wiski - Kraus-Anderson Companies

mSca IS cUrrENTly lookINg for commITTEE mEmbErS for 2015!
If you would be a dedicated and hardworking addition to one of our nine committees, then take a look 
at our committee page for your chance to contribute to this great association.

Committees meet at all sorts of different times throughout the year, so find the one that fits your 
interests and schedule the best.

clIck HErE for THE 
commITTEE pagE!

mEmbEr NEWS:

If you have any member news, 
please contact Ryan Hericks at 
rhericks@msca-online.com

mailto:rhericks@msca-online.com
http://www.msca-online.com/about/committees
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RegisteR foR these 2015 CalendaR events by CliCking heRe

MsCa 2015 CoRPoRate sPonsoRs

 event venUe date

 shoPPing CenteRs of toMoRRow ShowPlace ICON Theatres June 3, 3:30-5:00pm

 MsCa - golf toURnaMent Majestic Oaks Golf Course - Ham Lake  June 15, 11:00am-6:00pm 

 thiRd thURsdays netwoRking - fRee Stout’s Pub  June 18, 3:30-5:00pm
 Hosts: Julie Stanke, Fresh Paint Inc. and Matthew Duffy, Think Digital Signs
 DIRECTIONS

  
httP://www.MsCa-online.CoM/events/CalendaR/date/2015-06

JUne featURed sPonsoRs – Click on the logos below to learn more about our corporate sponsors.

aCi asphalt Contractors, inc.
all elements Roofing
all ways drains ltd
allied blacktop Company
aspen waste systems, inc.
asphalt associates inc
bMo harris bank
barna, guzy & steffen, ltd.
bremer bank, n.a.
CbRe
CsM Corporation
Colliers international | Minneapolis-st. Paul
Cuningham group architecture, inc.
Cushman & wakefield/northMarq
Cutting edge Property Maintenance 
doran Companies
the driessen group, llC
faegre baker daniels llP
fendler Patterson Construction, inc.
first american title insurance Co.

fredrikson & byron, P.a.
great Clips, inc.
great southern bank
h.J. development, inc.
inland Real estate Corporation
Jll
kimley-horn and associates, inc.
kraus-anderson Companies
larkin hoffman
lindquist & vennum llP
Mall of america
the Mandinec group landscaping inc.
Marcus & Millichap
Mcgladrey
Messerli & kramer P.a.
Mid-america Real estate – Minnesota, llC
Midwest Maintenance & Mechanical, inc.
Minnesota Real estate Journal
naturalgreen landscape Management
oppidan, inc.

the opus group
outdoor environments
Paster Properties
Prescription landscape
Ryan Companies Us, inc.
sambatek, inc.
smith gendler shiell sheff ford & Maher
stinson leonard street llP
tCf bank
tCi architects/engineers/Contractor, inc.
target Corporation
trautz Properties, inc.
U.s. bank national association
United Properties
vantage law group
venture Mortgage Corporation
weis builders, inc.
wells fargo bank, n.a.
westwood Professional services, inc.

–sold oUt–

http://www.aspenwaste.com/twincities/index.html
http://www.cuttingedgepm.com/
http://www.kimley-horn.com/
http://www.rejournals.com/publications/minnesota-real-estate-journal/
http://www.trautzproperties.com/
https://www.tcfbank.com/
https://goo.gl/maps/iIaUB
http://www.msca-online.com/events/calendar/date/2015-06
http://www.msca-online.com/events/calendar/date/2015-06


Name of Nominated Project _____________________________________________________________________________________

Award Category ________________________________________________________________________________________________

Project Address ___________________________________________________________ City _________________________________

Nominated By ___________________________________________ Phone ________________________________________________

Submittal Contact _______________________________________ Phone ________________________________________________

Company _______________________________________________________________________________________________________

Address _________________________________________________________________________________________________________

Email ___________________________________________________________________________________________________________

Eligibility

Projects completed and
occupied between
September 1, 2014 -
August 31, 2015 are eligible. 

Entries must be within the
state of Minnesota.  

Any one retail project
may be submitted in
multiple categories (use a
separate form).  

There is no fee associated
with making a nomination.
Upon qualification,
projects are subject to a
fee. Upon receipt of all
nominations and after
qualification, MSCA will
mail final entry forms,
guidelines, judging criteria
and fee information to the
submittal contact.  

Awards will be presented
at the STARRSM Awards
holiday party on Tuesday,
December 1, at Golden
Valley Country Club in
Golden Valley.

Copies of this form are acceptable. If you have questions, please contact Karla Keller Torp at (952) 888-3490.

MINNESOTA SHOPPING CENTER ASSOCIATION
8120 Penn Avenue South, Suite 464
Bloomington, MN 55431

phone: 952-888-3491
fax: 952-888-0000
web: msca-online.com 

1 Interior Design
Restaurant/Food Service
Retail/Non-Food Service

2 New Construction
Retail under 10,000 sf
Retail 10,000 sf – 20,000 sf
Retail over 20,000 sf

3 Design & Aesthetics Renovation/Remodel
A retail project that was an enhancement of an existing retail structure.
Interior Retail under 5,000 sf
Interior Retail 5,000 sf – 15,000 sf
Interior Retail over 15,000 sf
Exterior Retail under 20,000 sf
Exterior Retail over 20,000 sf

4 Development Process
Any size project with a retail component that had unique development issues, site
approvals, technical and financial challenges and/or incorporating sustainable
design, materials or construction techniques.

5 Redevelopment
Any size project with a retail component that had an identifiable change of use to the
project.

6 Mixed Use
Any size project encompassing retail and other non-retail uses where retail has made
a significant contribution.

q
q
q

STARR   AwardsSM

q
q
q
q
q

q
q

q

q

q

Categories
Please check ONE (1) box.

Projects Completed by: September 1, 2014 - August 31, 2015
Deadline: Nominations must be received via mail or fax by July 10, 2015.

CALL FOR NOMINATIONS

The annual MSCA Shopping Center Tribute Awards for Retail Real Estate
(STARRSM) 2015 competition recognizes outstanding projects and industry
leaders of Minnesota retail real estate and development.




