
The real estate recovery continues to gain momentum,and 2014 will bring consistent, increasing demand across
all property types. To uncover how the retail sector can

effectively harness this market momentum, we asked local
industry experts to share their thoughts on the trends,
opportunities, and challenges that 2014 holds in store.

Framework for 2014

According to Cushman & Wakefield/Northmarq, the vacancy
rate for all commercial property types in 2013 dipped to
12.3%, the lowest rate since 2008. The Bloomington-based
company reported a positive absorption of 1.7 million square
feet in the first half of 2013, a vast improvement over the
802,000 square feet absorbed in the second half of 2012. 

The Twin Cities retail real estate market also experienced a
positive uptick in 2013. The retail vacancy rate decreased to a
new five-year low of 7.8% in the first half of 2013, down from
8.3% at the close of 2012. “The market is definitely trending to
pre-recession rates and in some cases has already reached
those levels,” states Doug Sailor, managing partner at Mid-
America Real Estate-Minnesota, LLC. “Retailers have a healthy
appetite for new development and construction, which in
turn drives rates. However, these strong rates are not market-
wide and are predominantly “A” class properties.”

Bank appetite for lending

Peter Austin of WaterStone Bank provides a lender’s
perspective, “If we look at the big four (retail, office, industrial,
and apartments) in terms of lending appetite, apartments still
hold the lead position, followed by industrial. Office and retail
are neck and neck, and the lowest interest rate currently
available is for grocery-anchored shopping centers. When it
comes to credit underwriting, we look at rent roll; if there is
historical success and the property has been previously
occupied, that gets our attention.”

2013 saw the lowest interest rates in the past 15 years. Austin
states, “Today, our average interest rate on a retail deal is
4.5% to 5%. Even with good interest rates, there have not been
a lot of sales, and with the sales that have occurred there
have been few trades. Given limited sales, it will continue to
be difficult to arrive at the true value for certain properties.” 

Leveraging ecommerce

When it comes to online commerce, Tony Barranco, Vice
President of Development at Ryan Companies and MSCA
board member says, “One ongoing dynamic continues to be
online commerce and there is an undeniable need to
respond.” Barranco says retailers are adjusting, “Best Buy is
finally embracing showrooming. What this equates to, from a
development perspective, is many retailers reworking existing
square footage and not
growing as much in
terms of new
development. From
discounters to
department stores, we
need to leverage our
showrooms as inventory
houses.” 

Austin concurs, “There
are many examples of
the showrooming affect
and its positive impact
on internet retail sales.
Retailers with unique offerings such as Lululemon where
products are not perceived as a commodity are especially
successful. Of course, if I’m buying a pair of Nike shoes, it’s a
different story.” 

Smaller square footage

The most active retail real estate in the Twin Cities during 2014
may possibly be small shop space. According to Mark
Norman, Real Estate Director at Regis Corporation, “Small
shop space with a strong anchor in dense markets is at a
premium right now and will continue into 2014. Density will be
the driving force for many retailers.” Norman predicts a
continuation of franchisees entering the market, but adds,
“We are no longer in a tenant market. Strong, well-positioned
locations will see higher rents and there will also continue to
be more ‘as-is’ deals for new leases, with less landlord work
and more tenant improvement allowances being given.” 

Kathy Anderson, Principal at Architectural Consortium LLC
says, “As a result of available financing, we will continue to
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see the redevelopment of small 6,000-square-foot-and-under
freestanding shops with drive-thru capacity.” Historically, these
redevelopments have been located on prime real estate,
often former gas station or restaurant space. However, this
segment may be running out of supply, which may predicate
a wind-down by the end of 2014. 

Continued growth in food and coffee

Eric Rogers, Senior Vice President and Market Manager at
Associated Bank, says “We are seeing more activity in single
tenant and strip retail, along with higher levels of preleasing. “
Rogers adds, “The spaces where we expect to see continued
growth are quick-service food and coffee, along with start-up
chains and food-based retailers.” Barranco finds the evolution
of grocery stores especially interesting. He notes, “Lunds and
Whole Foods have expanded their prepared food offerings,
and community rooms provide opportunities for wine tastings
and cooking classes, giving customers more reasons to visit.”
Barranco says this approach applies to regional malls, as well,
“They need to invest in their spaces by adding entertainment,
restaurant, and residential elements.” 

Aldi is also “in growth mode” according to Phillip Baum,
President of Steiner Construction Services. He notes, “In
addition to its metro activity, Aldi is looking beyond the seven-
county area at Hutchinson, Princeton, Forest Lake and Baxter.
The grocer is definitely poised to head out-state in 2014 and
2015.” 

Remodeling at an all-time high

Steiner is busy with renovations and remodels, “more remodels
than I’ve ever seen in my career,” says Baum. One item that is
especially in demand is the “latest and coolest floor coverings
available.” Baum adds, “We are putting new faces on retail
centers. From 2007 – 2012, this was on hold. We’ve seen
increased activity in recent months with smaller-square-
footage retail spaces like auto parts and specialized dry
cleaners. I just received an inquiry regarding a free-standing
Starbucks, and this type of outreach was limited in recent
years.” 

Biggest challenges ahead

According to Baum, “two primary challenges for 2014 include
decreasing talent pool and increasing construction costs.”
Fewer young people are entering the industry due to the
Great Recession. Baum sits on an advisory board at Minnesota
State University, Mankato, where many students left the
construction track during the recession for lack of jobs. What
to do? Baum says, “It will take a while to grow our numbers
and requires a grassroots effort that includes a focused
outreach to our community colleges. We need to encourage
young people to earn construction management degrees
from the Moorheads and Stouts in our region.” In terms of
construction costs, both materials and labor costs are on the
rise. Baum notes, “Many retailers have not grown in several
years, and as they prepare to expand, they may look at past
construction pricing pre-2008. These numbers are ancient
history; 2014 will be a whole new ball game. 

Understand your debt

Austin advises, “My best advice to retailers is to be constantly
mindful of financing. Take time to understand what’s
happening with your debt. If there is lease roll on the horizon,
identify where the money is coming from to bring in a new
tenant or upgrade to keep a current tenant. Some folks drop

the lease rate to keep a tenant and sign the lease, and if the
average rate is $14 and they want to fill a vacancy quickly
and accept a proposal at $10 per foot, this has a detrimental
effect on the property. The appraiser may mistakenly value
the property at $10 per foot. The lender then looks at the rent
roll and the last lease signed thinking, ‘Hmm. Is this really the
market?’ If you make decisions like this, make sure your banker
knows why you agreed to $10 per foot.” 

Opportunities in the coming year

Barranco foresees two major opportunities in 2014:  (1)
Retailers must reinvest in existing space to create a more
interesting customer experience, which provides a golden
opportunity for design and construction folks to be creative;
(2) In terms of new centers, retailers need to decide whether
to select urban infill OR recreate existing space in a more
experiential way. 

In the short term, Barranco feels the best area for growth is in
“regentrification of urban centers with a focus on transit,
especially where transit is opening up previously undeveloped
pockets.” Examples of this include Ryan Companies’ 222
Hennepin, Vintage on Selby, and Downtown East projects, all
of which are urban, mixed use redevelopment sites with close
connections to transit.” 

Barranco advises retailers to “think strategically about how
you conduct your business. Don’t just buy boxes. Focus on
creating experiential spaces.” He goes on to say, “Retail plays
an important role at Ryan Companies, both regionally and
nationally, and we expect this to continue moving forward.
We will be spending more time in distribution channels and
remodeling rather than adding a lot of square footage to the
system. Remodeling, repurposing, and supply chain will
continue in 2014 and beyond.”

Insights on Year Ahead - continued

MSCA Membership Renewal for 2014

This year, renewing your MSCA membership is very quick
and easy, and by following the process below, you will
receive a receipt immediately for your convenience. In
addition, log in to your MSCA profile to ensure all
information is accurate.  Everyone who completes/
updates their entire profile, including their home address,
will be entered into a chance to win a $50 VISA gift card.

To renew your membership and view your online profile,
follow these steps:

1. Log in to your MSCA Account with your member ID
and password.

2. Once you log in, your profile will be on the home
page. If it's not, please click Welcome, [your name] in
the top right corner. On the right hand side, where
there is a list of Other Actions, click on Renew My
Membership. You can then choose to renew your
membership or renew your colleague's membership
using their express code. 

NOTE: The contact information in your profile is what will
be printed in the 2014 MSCA Membership Directory, so
please make sure your online profile contact information is
complete and accurate by January 31, 2014. Anything
received after that will not be reflected in the 2014
Membership Directory.

http://www.msca-online.com/account/login
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What is your primary career focus?
Structuring and underwriting loans for
commercial real estate properties.
What is your favorite Disney movie?
Little Mermaid – no contest on this one.
What junk food is your weakness? Anything
with chocolate or ice cream.
What makes you feel old?Watching all of
my friends getting married.
What is something you have always wanted to try? Parasailing.
If you could hire out one household chore, what would it be?
Cleaning the kitchen.
What is your favorite board game? Clue.
What is your favorite alcoholic drink? Margaritas.
What was your favorite toy as a kid? Teddy Bear.
How many rings before you answer the phone? 2-3 normally.
What is something you said you would never do, but did
anyway? Jumped off of a 10-foot cliff into a 40 degree river in
Oregon – I guess it was my version of doing the Polar Bear
Plunge. 
How long have you been an MSCA member? I have been a
member since January 2008.

Member Profiles

What is your primary career focus?
Investment properties.
What is your favorite Disney movie?
Mighty Ducks 1 or 2.
What junk food is your weakness? I consider
myself an ice cream connoisseur.
What makes you feel old? Going to parties
with friends who bring their babies.
What is something you have always wanted to try? I just shot
my first gun this year at the horse & hunt.
If you could hire out one household chore, what would it be?
Cooking dinner (aside from grilling).
What is your favorite board game? Cranium.
What is your favorite alcoholic drink? Gin & Tonic.
What was your favorite toy as a kid? My friend’s ninja turtle
collection.
What is something you said you would never do, but did
anyway? Saw Titanic.
How long have you been an MSCA member? 4 Years.

Jeff Budish
CBRE

Ann Olson
BMO Harris Bank

In a recovering economy, new retail spacesdon’t come online readily.  Though many
retailers and restaurant groups have been active

throughout 2013, most landlords are still back-filling,
re-purposing, remodeling, and dividing up some excess tenant
space.  However, there has been some truly new retail space
over the past couple years and mixed use developments are
delivering the square footage. The January 2014 program
“Mixed Use: From Start to Finish” will investigate why mixed use
has been working and we’re going to hear it directly from the
pros.  With discussion led by CBRE’s Ted Abramson, a panel
consisting of Kelly Doran (Doran Companies), Tony Barranco
(Ryan Companies) and Dave Menke (Opus Development
Company) will investigate a variety of types of mixed use
developments from student housing to transit-oriented luxury
high rise residential to urban upscale grocery.

Glitz and glamor aside, this program will prove to be
educational as well.  While several additional examples exist,
we will use Doran’s Sydney Hall, Ryan’s 222 Hennepin, and
Opus’ Velo and Nic on Fifth projects as mixed use case studies.
These projects vary in square footage, number of stories, tenant
types, and phase of development and operation. Throughout
the program we will learn about mixed use project financing,
construction, buying and selling, demographics, design, rent
rates, and taxes. If you’ve ever wondered how these variables
differ from a traditional shopping center or residential housing
development, this is your chance to learn how it’s done and
ask the experts your hardest questions.

Program Preview

Your Local Residential and
Commercial Roofing experts

Top of the line warranties

Certified GAF installer

Master Elite Duro-Last Contractor

Member of The Monticello Chamber

#1 ROOFING COMPANY#1 ROOFING COMPANY

ALL ELEMENTS, INC.
“Shielding The Elements”

READERS’READERS’
CHOICECHOICE

READERS’
CHOICEAwards

www.MinnLocal.com

763-314-0234 or
1-888-ROOF 320
www.allelementsinc.net

Mixed Use from
Start to Finish

Member Profiles

Would you like to be profiled in the MSCA newsletter? If
so, please send an email to Ryan Hericks.

by Jeff Orosz, CMA

mailto:jorosz@cmarch.com
mailto:rhericks@msca-online.com
http://www.allelementsinc.net/
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n n A La Mode, a new luxury
nail spa and gift boutique,
snapped up the former
Monique Lhuillier space at 50th
& France and is now open.

n n Punch Pizza’s ninth
location will open at Maple
Grove’s The Shoppes at Arbor
Lakes in 2014. The pizzeria will
take the place of shuttered
Qdoba Mexican Grill on the
east end of the mall, across
the street from P.F. Chang’s
China Bistro.

n n After three years gaining
popularity at local farmers

markets, Anne Rucker is opening a doughnut bakery in
Southwest Minneapolis. Bogart’s Doughnut Co. will open at the
corner of Bryant Avenue & 36th Street sometime in 2014.

n n Dunn Bros. is expanding to downtown east with its fourth
Minneapolis skyway coffee shop, this one in the 333 South
Seventh Street building, formerly known as Accenture Tower.
The shop will include a Provisions Bakery, a Dunn Bros. Coffee
Franchising Inc. food concept that launched in 2011.

n n Cliento Photography has signed a lease of 2,000 sf at
Windsor Plaza, a mixed-use development located at 11995
Singletree Lane in Eden Prairie.

n n St. Croix Promotions &
Retail Inc. has expanded its
Minnesota Local Brew retail
concept five months after
opening the first location at
Minneapolis-St. Paul
International Airport.
Minnesota Local Brew hosted
its grand opening at
Ridgedale Center in
Minnetonka in late November.

n n Goodwill/Easter Seals Minnesota opened a two-level store
on Nicollet Avenue at the site of a former Perkins restaurant.
The store, at 6023 Nicollet Avenue, is Goodwill’s first
Minneapolis store in 20 years.

n n The owners of the rapidly growing Yogurt Lab chain are
starting a second chain, this one a fast-casual healthful-foods
concept called Agra Culture and have two locations opening
soon, both in Minneapolis. The first is going into The Walkway
development that is almost finished in Uptown, near the
intersection of Lagoon & Girard Avenues. That one will open in
early March next door to a new Yogurt Lab. The second Agra
Culture will open in late next spring near 50th & France, in the
space that is occupied by The Bead Monkey.

n n Sola Salon Studios has leased 6,000 sf at 3034 Lyndale
Avenue in the Uptown neighborhood. The hair salon plans to
open in early 2014.

n n A second Streetz American Grill is now open in Hopkins at
the Highway 7 & Hopkins Crossroads intersection. Streetz is a
fast-casual concept by owner Paul Harmon, who opened the
first location in Bloomington in August 2013. The restaurants
serve classic American street food.

n n TCF Financial Corp. is closing a longtime downtown
Minneapolis branch and 37 Chicago-area branches inside
Jewel-Osco grocery stores. The bank will fold its 5,000-sf TCF
Tower branch at 801 Marquette Avenue S. into its IDS Center
skyway branch, which will have increased services.

n n Pet Supplies Plus wants to expand its footprint in the
competitive Twin Cities market. The Livonia, Mich.-based pet-
supply retailer is searching for new franchisees as it aims to
have 30 stores by 2019. Its existing metro stores, owned by
franchisee David O’Brien, are in South Minneapolis,
Bloomington and Burnsville. Pet Supplies Plus stores typically
occupy between 5,500 and 10,000 sf. The company doesn’t
build new stores, instead targeting second- and third-
generation retail space in grocery-anchored shopping
centers.

n n Chipotle and
Noodles and
Company are
proposed to occupy
the former Hollywood
Video site in the
Gateway District.
Venture Pass Partners
got the green light
from the Cottage
Grove Planning
Commission to move forward with preliminary plans to
redevelop the empty 6,650-sf former video store, located at
7180 East Point Douglas Road, into three separate commercial
spaces.

n n A new brewery/taproom, Lyn-Lake Brewery, is hoping to
open in Uptown, serving seasonal, gluten-reduced, organic
beers. Co-owners Mark Anderson, Paul Cossette, and Joel
Carlson have put in an application to the city. The space is
located at 2934 Lyndale Avenue, better known as the Theater
Antiques Building, which has been vacant for more than five
years.

n n Panda Express recently leased three new locations in
Minnesota. The first of these new restaurants opened in
Mankato at the intersection of Madison Avenue & Raintree
Road in late November 2013, while free-standing restaurants in
Owatonna and Brooklyn Center were expected to open by
the end of 2013.

n n Yo-Joe’s Frozen Yogurt and Coffee Shoppe owner and co-
founder Laurie Levine announced the closing of both the
Cottage Grove and River Falls locations, citing the inability to
financially break even. The Cottage Grove location, 8711 East
Point Douglas Road, opened in April 2012 followed by the
River Falls location in August 2012.

n n AT&T held a ribbon-cutting ceremony for its new store at
CityWalk in Woodbury in late November. The store is located at
10100 City Walk Drive, Suite 200.

January 2014
Minnesota Marketplace compiled by Jeremy Striffler,

Cushman & Wakefield/NorthMarq

continued on next page

mailto:jeremy.striffler@cushwakenm.com
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n n Discount supermarket chain Aldi opened its 33rd
Minnesota location in Cambridge. The Germany-based
company’s newest store is at 160 Balsam St. N. Following its
model of small footprints, the Cambridge location is 17,000 sf.

n n Sporting goods retailer Scheels All Sports Inc. is close to a
deal for the space that Sears is vacating at Apache Mall in
Rochester. Sears recently announced that it will shutter its two-
story, 133,000-sf store this month, nearly a year after the
company sold that space to Apache Mall owner General
Growth Properties Inc.

n n Minnesota’s first brewing
cooperative has announced
it will open up a taproom in
the Northeast Investment
Cooperative’s (NEIC)
renovated building at 2506
Central Ave. NE. Fair State
Brewing signed a five-year
lease with the NEIC earlier
this month and is shooting for
a May opening date. It will
be neighbors with a German
bakery called Aki’s
BreadHaus, which will open
sometime this spring.

n n Cups ‘n Scoops closed at Central Park, a multi-use indoor
park, at the end of October when its lease with the City of
Woodbury ended. Cups n’ Scoops had occupied the 759-sf
space at Central Park since it opened more than 10 years
ago.

n n Great Harvest Bread Company closed its shop in
Woodbury. The business lost its lease at 8160 Coller Way.

n n Lymarie Jimenez opened Sugar Love Bakery, bringing
some Parisian treats to Tamarack Hills in Woodbury. 

n n Totally Tan opened in mid-November at Tamarack Village.

n n Both downtown St. Paul McDonald’s locations closed in
December. One was in the Securian Center and the other is in
the Alliance Center. A third in Wells Fargo Place closed a year
ago.

n n Dogwood Coffee is opening a lobby storefront in mid-
December at the Minneapolis Institute of Arts, and the lobby
will provide wireless Internet, Rustica pastries and a lounge-
focused redesign to encourage people to linger. The MIA is
also bringing in Erick Harcey of Victory 44 to create a new first-
floor restaurant called Half Pint focused on kids. Harcey is
opening another restaurant in the former second-floor
D’Amico space.

n n Mall of America is transforming the third floor of the former
Bloomingdale’s store, which left two years ago, into
permanent space for traveling exhibits. Its first exhibit next
spring will be “Barbie, The Dreamhouse Experience,” a 30,000-
sf, life-size version of the long-running toy. It will soon be joined
by “CSI: The Experience” by summer 2014. 

n n USA Hockey opened an officially licensed store at the
Mall of America. The association, which promotes leagues
throughout the country and is the official representative to the
United States Olympic Committee, will sell USA Hockey
merchandise, Team USA-branded items, NHL apparel and
other hockey merchandise at the store. It will be located on
the Bloomington mall’s second floor and operated by Psyche
Sports, based in Colorado. Other recent arrivals at the Mall of
America include a greatly expanded Verizon concept store,
JM Cremp’s Boys Adventure and a create-your-own-pizza
place called Pizza Studio.

n n DSW Shoe Warehouse will open a new store at Eden
Prairie Center in the third quarter of 2014. The retailer signed a
lease for an 18,852-sf space on the mall’s first floor near J.C.
Penney and Von Maur. 

Minnesota Marketplace - continued

Aggressive 
Strategies.

Lower         
Taxes.

Fredrikson & Byron  
Property Tax Appeals Group 

Are you paying more than your 
fair share of property taxes?  Let 
us take a closer look to see if 
we can assist you in getting a 
substantial reduction.

For a preliminary analysis, contact 
Tom Wilhelmy or Judy Engel at 
612.492.7000.

www.fredlaw.com

Want Great Company Visibility?

Looking for a great way to get your
company visibility?  Check out MSCA’s
2014 Advertising & Sponsorship
opportunities. 

There is still time to become a 2014
Corporate Sponsor - call MSCA at
(952) 888-3491.

http://www.msca-online.com/resources/advertising-opportunities
http://www.fredlaw.com


Member News

CSM Corporation announced that they have entered into
a collaborative venture with John Johannson to seek final
approvals and begin development on its proposed Central
Park Commons project in Eagan, Minn. Johannson, a
veteran Twin Cities developer and property owner, will
team with CSM and its leadership to continue
development of the 450,000 square foot commercial
project. 

WaterStone Bank has opened a new branch focusing on
commercial real estate lending in the Minneapolis-St. Paul
area. They have recently hired Peter Austin as Vice
President of commercial lending. 
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To view MSCA program
presentations, click here.

2014 Calendar

For more information and
registration, go to
www.msca-online.com

Click on date within
current month for details
and registration link for that
meeting.

MSCA Events

Monthly Program

Third Thursdays

Learning Session

Dave Stofer, U.S. Bank

Trina Sjoberg, Gray Plant Mooty

Sean Quinn, H.J. Development

Amanda Leathers, Upland Real Estate Group, Inc. 

NEW MSCA MEMBERS

Now is a great time to join a committee – time
commitments vary, so you will be able to find a

committee that’s right for you. 

For more information about each committee, 
visit MSCA Committees. 

Join an MSCA Committee

MSCA

committees

need you! 

Grab a seat at

an upcoming

committee

meeting!
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http://www.msca-online.com/events/calendar/view/205
http://www.msca-online.com/events/calendar/view/222
http://www.msca-online.com/events/calendar/view/211
http://www.msca-online.com/about/committees
http://www.msca-online.com/events/calendar/view/210
http://www.msca-online.com/events/calendar/view/209
http://www.msca-online.com/events/program-presentations
mailto:akomschlies@comcast.net
mailto:rhericks@msca-online.com
mailto:ktorp@msca-online.com
mailto:jlawrence@karealty.com
mailto:jeremy.striffler@cushwakenm.com
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H
ave you joined MSCA’s LinkedIn

page yet? It is full of new articles,

events and updates from our

members and staff.  You can also add your

own articles to the page for all to see, not

only giving yourself great exposure, but also

your company. Connect and meet with

other members of this great association in a

whole new setting.  Check it out here!

Hot App

MSCA’S LinkedIn
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MSCA would like to thank Michael Finkelstein for the

generous memorial donation to MSCA on behalf of Ed

Paster.  It was MSCA’s pleasure to honor Ed as the 2014

STARR Awards Hall of Fame inductee.  He was a great part

of this organization and is truly missed.  

As members of society, we are all constantly
confronted with selling our ideas, our
concepts, products and services. Whether

it is selling to your spouse and children at home, to your boss,
or to peers and customers at work, as the saying goes,
“Nothing happens without a sale”.

If you want your customers to think of you as “consultant”
rather than a “salesperson”, read on further. This article is
based on Mastering QBS by Dan Finley and will give you some
strategies that allow you to identify your customer’s pain and
to sell solutions to satisfy their needs.

Let’s assume that you are having a conversation with
prospective customer interested in your product or service.

1. Start by asking open-ended questions. Open ended
questions are much more conversational. That is because
they can’t be answered with a simple Yes or No. Typically,
an open ended question begins with “what”, “when”,
“why,” “who” and “how.” “How long have you been with
ABC Company? What was your position prior to joining
ABC company?” The purpose is to engage your prospect
and learn something about their position in the company. 

2. Analytical verses Emotional Questions. You need to assess
whether you are talking to an Emotional personality type
or, an Analytical personality type. Analytical questions are
designed to elicit a quantifiable response on the status of
a specific issue. “What is the implication if the situation
remains status quo?” Emotion based questions are
designed to elicit a qualitative response that helps the
consultant understand how the prospect feels about a
specific issue and the possible solutions for that issue.

3. Analytic: Situation Based Questions Uncover Facts. Are you
the Property Manager? How many centers are in your
portfolio? How many tenants do you have? Are you the
ultimate decision maker or do you need other approvals?

4. Emotional: Problem Based Questions Uncover Problems.
Does it concern you that your roof is out of warranty?
What concerns you most about the response time for roof
repairs in the event of an emergency?

5. Implication Based Questions Uncover the Problem’s
Consequences. What are the possible consequences if
you exceed your CAM budget this year? What are the
financial implications if this space is not leased for the next
12 to 18 months?

6. Emotional Questions that Uncover the Value of Your
Solutions. How would having a detailed construction
budget benefit you most? Would it be useful to know how
your future CAM budget will be affected if you wait five
more years to complete this energy saving improvement?

The secret to being successful at QBS is to understand the
types of questions and use them strategically, not just to get
information but to build the relationship. As you practice your
techniques, you will be able to make your presentations
conversational. You will be asking better questions, getting
better answers and setting the stage to present more solutions
and close more sales!

Hot Topic

by Richard Jahnke, Sunbelt Business Brokers

Mastering
Question Based
Selling (QBS)

mailto:rjahnke@sunbeltmidwest.com
http://www.interstatepm.com/
http://www.linkedin.com/groups?gid=1803020&goback=%2Egmp_1803020
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A La Mode (50th & France)

Aldi (Cambridge)

AT&T (Woodbury)

Bar Louie (Ridgedale Center)

Bluzy’s Roadside (Blaine)

Bruegger’s Bagels (Mall of America)

Chef Shack Ranch (Minneapolis)

Chuck & Don’s (Maple Grove)

Di Noko's Bar Zia (Downtown Minneapolis)

Duluth Trading (Bloomington)

Free People (Mall of America)

Freshii (Southdale Center)

Greater Good (Minneapolis)

Goodwill (Minneapolis)

Hammer & Sickle (Uptown)

Haskell’s (Maple Grove)

H&M (Ridgedale Center)

Hockey Lodge (Southdale Center)

Honey & Rye Bakehouse (St. Louis Park)

Insomnia Cookies (Dinkytown)

Jake’s Wayback Burgers (Woodbury)

J.M. Cremp’s Boy Adventure (Mall of America)

Kate Spade New York (Galleria)

Lake & Irving (Uptown)

Marshalls (Bloomington)

Minnesota Honey Company (Minneapolis)

Minnesota Local Brew (Ridgedale Center)

Noodles & Co. (Stillwater)

Nothing Bundt Cakes (Eden Prairie)

Panda Express (Brooklyn Park)

Panda Express (Mankato)

Panda Express (Owatonna)

PizzaRev (Hopkins)

Pizza Studio (Mall of America)

Rebecca’s Bakery (Minneapolis)

Salon Concepts (Apple Valley)

Salon Concepts (Ridgedale Center)

Sisu (Woodbury)

Sociable Cider Werks (Minneapolis)

Streetz American Grill (Hopkins)

Sugar Love Bakery (Woodbury)

The Freehouse (Downtown Minneapolis)

The North Face (Galleria)

The Rabbit Hole (Midtown Global Market)

The Salad Bar (Downtown Minneapolis)

Totally Tan (Woodbury)

T.J. Maxx (St. Paul)

Tumble Fresh (Cottage Grove)

USA Hockey (Mall of America)

Yogurt Lab (Apple Valley)

Yogurt Lab (Hopkins)

Cedar Lake Wine & Spirits (St. Louis Park)

Cups ‘n Scoops (Woodbury)

Great Harvest Bread Company (Woodbury)

Heidi’s (Uptown)

Hurricane Grill & Wings (Burnsville)

Kabobs Indian Grill (Downtown Minneapolis)

Manchu Wok (Downtown Minneapolis)

Marshalls (Southdale Center)

McDonald’s (Downtown Minneapolis)

McDonald’s (Downtown St. Paul)

McDonald’s (Downtown St. Paul)

Rusty Quarters (Uptown)

Serlin’s Café (St. Paul)

Specially Yours (Hopkins)

Subway (Downtown Minneapolis)

True Thai (Minneapolis)

Turkey-to-Go (Downtown St. Paul)

Whymsy (Galleria)

Yo-Joe’s Frozen Yogurt (Cottage Grove)

OPENINGS:

CLOSINGS:

List provided by the Retail Services team at Cushman & Wakefield/NorthMarq. For the
latest Twin Cities retail real estate news, check out www.cushwakenmretail.com

Q4 2013
Minneapolis-St. Paul 
Retail Openings & Closings 
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Legislative Committee’s

Continual Influence

As the New Year approaches, the MSCA Legislative
Committee is continuing their efforts to make the
Minnesota retail market more competitive by positively

influencing the laws and policies that affect our members and
our industry.  The Legislative Committee has been working
closely with Faegre Baker Daniels to prepare for the upcoming
legislative session and by setting up coffee meetings with
Legislators in a given district to discuss important issues relating
to the retail real estate industry.  These Legislative Coffees are
a great opportunity for MSCA Members to meet their local
representative to share their thoughts and concerns.  

Over the past Legislative Session our efforts have been critical
in preventing the expansion of the sales tax to clothing,
business-to-business service taxes, and Street Improvement
fees.  We were also supportive of the “E-Fairness” Legislation
which Governor Mark Dayton signed into Law.  

The accomplishments we have achieved through our
lobbying efforts are significant to our industry, but come at a
cost.  They would not have been made possible if it were not 

for the MSCA member donations to our Legislative Fund,
which is used to fund these efforts.     

l Lobbying Efforts
l Business Day at the Capital
l Economic Impact Study (Sent to all Representatives,

Senators, and the Governor)
l Legislative Coffees with Elected Officials
l Legislative Education Sessions 

We greatly appreciate your financial support and it is crucial
to our continued success. We encourage all of our MSCA
members to attend an upcoming Legislative Coffee meeting
with an elected official within the following districts:

l Burnsville/ Lakeville
l Edina
l Minneapolis
l St. Louis Park 
l Wayzata 

If you do not work or reside in the above listed districts, please
visit the MSCA website’s Legislative Update page to utilize the
Legislative ToolKit which provides talking points and a letter
template for reaching out to your local representative to set
up a coffee meeting!  

Legislative News
by Ian Halker, 
Colliers International | Minneapolis-St. Paul

http://www.mfra.com/
mailto:ian.halker@colliers.com
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Program Recap

ACI Asphalt Contractors, Inc.
All Ways Drains LTD
American Engineering Testing, Inc.
Aspen Waste Systems, Inc.
Asphalt Associates Inc
BMO Harris Bank
Barna, Guzy & Steffen, Ltd.
Bremer Bank, N.A.
CBRE
CSM Corporation
Colliers International |

Minneapolis-St. Paul
Cuningham Group Architecture, Inc.
Cushman &

Wakefield/NorthMarq
Cutting Edge Property

Maintenance
Faegre Baker Daniels LLP
Fendler Patterson Construction, Inc.
First American Title Insurance Co.
Fredrikson & Byron, P.A.
Great Clips, Inc.
H.J. Development, Inc.
Inland Real Estate Corporation
Jones Lang LaSalle
Kimley-Horn and Associates, Inc.
Kraus-Anderson Companies
Larkin Hoffman Daly & Lindgren Ltd.
The Lawn Ranger Outdoor

Services
Leonard, Street and Deinard
Lindquist & Vennum LLP
MFRA, Inc.
Mall of America
The Mandinec Group

Landscaping Inc.
McGladrey
Messerli & Kramer P.A.
Mid-America Real Estate –

Minnesota, LLC
Midwest Maintenance &

Mechanical, Inc.
Minneapolis/St. Paul Business

Journal
Minnesota Real Estate Journal
Oppidan, Inc.
The Opus Group
Paster Enterprises
Prescription Landscape
RLK Incorporated
Robert Muir Company
Ryan Companies US, Inc.
Smith Gendler Shiell Sheff Ford &

Maher
TCF Bank
TCI Architects/Engineers/

Contractor, Inc.
Target Corporation
Trautz Properties, Inc.
U.S. Bank
United Properties
Venture Mortgage Corporation
Weis Builders, Inc.
Wells Fargo Bank, N.A.
Westwood Professional Services, Inc.
Wipfli LLP-CPAs & Consultants

2013 SPONSORS

Thank you to
MSCA’s 2013
Sponsors!

MSCA’s Shopping Center Tribute Awards for
Retail Real Estate (STARRSM Awards) presentation
and year end ceremonies were held on
December 3, 2013 at Golden Valley Country
Club with over 300 members and guests
attending the evening event. The annual MSCA
STARRSM Awards honor outstanding projects and
extraordinary individuals in the retail and
shopping center industry.

Congratulations!
MSCA congratulates all of the 2013 STARRSM Awards nominees and winners.

Back row: 
Russ McGinty, North Central Commercial Real

Estate
Steve Johnson, Solomon Real Estate Group, Inc.
Luann Johnson, Rochon Corporation
Derek Naill, Associated Bank
Laura McGraw, Robert Muir Company
Mark Anderson, MFRA, Inc.
Gonzalo Villares, Pope Architects

Front row: 
Eileen Engels, Verizon Wireless
Stefanie Meyer, Mid-America Real Estate –

Minnesota, LLC
Paul Schroeder, Westwood Professional Services, Inc.
Debra Page, Lindquist & Vennum LLP
Margaret Jordan, Caribou Coffee Company, Inc.
Charla Evenson, Caribou Coffee Company, Inc.
Beth Holmgren, Cushman & Wakefield/NorthMarq

Not pictured:
Tony Barranco, Ryan Companies US, Inc.
Joshua Bloom, Bloom Commercial Real Estate
Barb Chirinos, Steward Title Guaranty Company
Brett Christofferson, Weis Builders, Inc.
Brett Perry, Messerli & Kramer P.A.
Sara Stafford, Arthouse

Steve Day, J.L. Sullivan Construction, Inc.
Wendy Madsen, Ryan Companies US, Inc.
Mark Norman, Regis Corporation
Carrie Charleston, Mid-America Real Estate – Minnesota, LLC
Patricia Gnetz, U.S. Bank

Not pictured: 
Tom Palmquist, CSM Corporation
Bryan Paulsen, Paulsen Architects

2013 Committee: left to right

2013 Judges

The Minneapolis/St. Paul
Business Journal is your
source for late-breaking,
local business news. The
Business Journal delivers
exclusive news and
research about your clients
and competitors, vital
market data and valuable
leads. Available weekly in
print, daily through email,
and continually on the
web and mobile app.

December
Program

Professional
Showcase

http://www.bizjournals.com/twincities/
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msca hall of fame award 
Edward Paster

1941-2012

committee member of the year
Mike Collins

member of the year 
Jeff Orosz

Walmart 
Lakeville
Owner: Walmart Real Estate Business Trust
Developer: Walmart Stores, Inc.
Architect: SAIC Energy, Environment & 

Infrastructure, LLC
Consultants: Kimley-Horn and Associates, Inc.; 

Braun Intertec
Contractors: Weis Builders, Inc.; Howard Immel, Inc.
Leasing Agent: Mid-America Real Estate – Minnesota, LLC
Additional: Fredrikson & Byron, P.A.

Goodwill 
Maple Grove
Owner: Goodwill
Developer: Oppidan Investment Company
Architect: DJR Architecture, Inc.
Consultants: MFRA, Inc.; Braun Intertec
Contractor: Fendler Patterson Construction, Inc.
Banker: Alliance Bank

Phoenix Plaza  
Edina
Owner: FE 70, LLC 
Developer: Hector Viñas
Architect: DJR Architecture, Inc.
Contractor: Fendler Patterson Construction, Inc.
Banker: BMO Harris Bank

DESIGN &
AESTHETICS

NEW
CONSTRUCTION

RETAIL OVER
25,000 SF

DESIGN &
AESTHETICS

NEW
CONSTRUCTION

RETAIL
UNDER 10,000 SF

DESIGN &
AESTHETICS

NEW
CONSTRUCTION

RETAIL
10,000 - 25,000 SF

Individual Awards

Design & Aesthetics: New Consruction
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Burger King 
Burnsville
Owner: Heartland Food Corp.
Architect: Krech, O’Brien, Mueller & Associates Inc.
Contractor: J.L. Sullivan Construction, Inc.

Pizza Ranch 
Maplewood
Owner: Chad Toenyan
Developer/
Leasing Agent/
Property 
Management: H.J. Development, Inc.
Architect: I&S Group
Contractor: Rochon Corporation

ZLZ Building 
Roseville
Owner: John Lohmann
Architect: Krech, O’Brien, Mueller & Associates Inc.
Contractor: J.L. Sullivan Construction, Inc.
Leasing Agent: Colliers International | 

Minneapolis-St. Paul
Property Management: Pinehurst Properties

Southdale 494 Shopping Center 
Bloomington
Owner/Developer: CC Plaza Joint Venture, LLP
Architect: HGA, Inc.
Contractor: Welsh Construction
Leasing Agent/
Property 
Management: Colliers International | 

Minneapolis-St. Paul
Banker: Tradition Capital Bank

DESIGN &
AESTHETICS
RENOVATION/
REMODEL

INTERIOR RETAIL
UNDER 5,000 SF

DESIGN &
AESTHETICS
RENOVATION/
REMODEL

INTERIOR RETAIL
5,000 - 20,000 SF

DESIGN &
AESTHETICS
RENOVATION/
REMODEL

EXTERIOR RETAIL
UNDER 20,000 SF

DESIGN &
AESTHETICS
RENOVATION/
REMODEL

EXTERIOR RETAIL
OVER 20,000 SF

Smack Shack 
Minneapolis
Owner: Josh Thoma; Kevin Fitzgerald
Architect/Designer: Elness Swenson Graham Architects
Contractor: Knutson Construction

INTERIOR DESIGN

RESTAURANT/
FOOD SERVICE

Design & Aesthetics: Renovation/Remodel

Interior Design
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Shingle Creek Crossing 
Brooklyn Park 
Owner: Shingle Creek Crossing LLC
Developer/Property 
Management: Gatlin Development Company 
Architect: Architectural Consortium LLC
Consultants: Anderson-Urlacher PA; Kimley-Horn and

Associates, Inc.; Hallberg Engineering;
Braun Intertec; Briggs and Morgan, P.A.;
Fredrikson & Byron, P.A.; SAIC Energy,
Environment & Infrastructure, LLC 

Contractors: Fendler Patterson Construction, Inc.;
Kraus-Anderson; Copeland; 
Weis Builders, Inc. 

Leasing Agent: Mid-America Real Estate – Minnesota, LLC

8th & Hennepin Building 
Minneapolis
Owners: Welsh; Al and Sue Zelickson; Welsh

Construction; 
Architect: Shea, Inc.
Consultants: Mattson Macdonald Young; Zeman

Construction; Diversified Construction;
Premier Kitchen Equipment

Contractor: Welsh Construction
Property Management: Welsh Company
Banker: First National Bank of the Lakes

The Station on Washington 
Minneapolis
Owner: Mercil Properties Associates LLC 
Developer: Opus Development Corporation,

L.L.C. 
Architect: Elness Swenson Graham Architects
Consultants: John D Gross; Marquette Advisors
Contractor: Opus Design Build, L.L.C. 
Property Management: Peak Campus Management
Banker: M&T Bank

REDEVELOPMENT

MIXED USE

DEVELOPMENT
PROCESS

Development Process

Redevelopment Process

Mixed Use


